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1. SUMMARY

Results
Positive news:

Negative news:

Volume of information:
Avg. EthicalQuote 31.03.2008:
Avg. EthicalQuote 31.03.2009:

1 year change

1369
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7
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+3

Trend
Future Y
Present Y
Past Y

Comparing the Ethical Ranking 3 companies in theTelecommunication sectocalculated from
01.01.2002 td31.03.2009Vodafone Group PL€ leading (23 across 18 sectors and 541 companies),
ahead of Verizon Communication§#46) and Telefonica SA#86), while Telecom Italia(#525),
Chunghwarelecom(#498), andSoftbank Cqy (#477) occupy the last positions.

Positive news (ethical offers) average
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Negative news (ethical demands) average
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Last year major potve issues regarding th&elecommunication sectohave been:initiative;
Community issuegprogram environment Energy Issues | efficiency, renewables p@€SR awards &
rankings Climate Change |emissionandDiversity issuesMajor negative issuesiob cuts/creations
Legal issuesUnions and strikeemployee government right; SRI | investors & governancand
Health issuesThe most active criteria are shown below:

Telecommunication sector: Most active criteria, 2002 - 2009 (Mar)
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2. MAIN FINDINGS
Findings

Looking at the2002- 2009 (Mar)time frame, theTelecommunication sectas ranked in2"
place, ahead dinsurance while Technology Hardware and Automobiles & Parts are first.

The Telecommunicatiorsector experienced arogressingperiod from April 2009 to March
2009, reaching the™ rank among 18 sectors.

Telecommunicatioshowsthe 14" amount of positives and theat’ of negatives.

Compared to the eighteen sector3elecommunicatiorpresens relatively more positive
news in criteria group®. Working Conditionand D. Institutional Impactand less inB.
Impact of Productioand C. Impact of Product

The Telecommunication sector shows sensibly more negative news in gloisrking
Conditiong50% more than the benchmaréipd B. Impact of Production (1/6 more thame
benchmark) Group C. Impact of Productshows significantly less informatianone third
(7/22) of the 18 sectors benchmark

Compared to the 18 sector3elecommunicationreceive relatively moregositive newson
criteria 1. Labour Standards37. Social Sponsorshif0. International Presengeind less on
criteria 33. Eco InnovativeProduct 26. Environmental Impacof Production 31. Product
Environmental RiskLooking atnegative news Telecommunicationhave marked more
points on criterial8. Downsizing 1. LabourStandards 12. Economic Impactand less on
criteria 26. Environmental Impacbf Production 27. Product Human Risk31. Product
EnvironmentaRisk

Compared to the 18 sector§elecommunicatiomeceive relatively more positive news frol
the following source groupsSpecialised presséndividual International org. UNNGOs are
much less critical towards telecommunications companies compared to the 18 se
benchmark.

Compared to the 18 sectgr3elecommunicationis a little less concentrated in the Nort
America regiorconsidering both positive and negative news.

On 31.03.2009 Vodafone Group PLGs leading/ 2 @1 f Sy 0SQa SGKA
telecommurication sector(#23 across 18 sectors and 541 companies), aheaWefzon
Communications(#46) and Telefonica SA#86), while Telecom lItalia(#525), Chunghwa
Telecom(#498), andSoftbank Cor#477) occupy the last positions.

Top producers of positive news 2002 - 2009 (Mar)have beenVodafone Group PLC
Verizon Communication®\T&T and Telefonica SAwhile AT&T Deutsche TelekonVerizon
CommunicationsandSprint Nextetome first as for negative news.

Criteria showing the most posie news for theTelecommunication sectoin the 2002 -
2009 (Mar)period are:37. Social Sponsorshi@6. Environmental Impact of Productip84.
Information to ConsumeyslO. International Presenceand 1. Labour StandardsCriteria
registering the most negativest8. Downsizing 1. Labour Standards38. Anticorruption
Policy 12. Economic Impac¢ctind45. Lobbying Practices

The positive / negative ratio of C. Impact of Product is remarkably high.

The major issues that had a positive effect of tielecommunication sect@ra S
reputation in the 2002 - 2009 (Mar)period were: initiative, Community issues, progra
environment, Energy Issues | efficiency, renewables etc., CSR awards &rankings, (
Change |emissions, Diversity issues, Partnerships, empldyeethe negative side, majc
issues have bee Job cuts/creations, Legal issues, Unions and strike, employee, govern
right, SRI | investors & governance, Health issues, agreement, tax

FHve among the most active issues are analyzed with more attention. TheséEneegy
Issues | efficiency, renewablp€CSR award#: rankings Unions and strike Job cuts /
creations andDiversity issues

© Covalence SA 29.06.2009
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Findings (following)

Verizon, AT&T, Vodafone and Deutsche Telekom were the wigible onEnergy Issues
efficiency, renewablesMonitoring these objectives will be crucial in the future; rati
agencies and civil society organizations will do their job of measuring the progresses.

In CSR awards & rankings AT&T was clearlyiposd on diversity issues, Deutsche Telek
on climate change, while Verizon and Vodafone were more diversified.

15 % of negative news were related to the Unions and strike issue.

Many companies received negative coverage in relation teofts/ In particular AT&T anc
Sprint Nextel.

Even though AT&T and Verizon seem to hold a strong position on the issue, diversity
safe area of CSR strategy, both in terms of program and communication. Other com,
should gather information on theipractices related to diversity and start to build preser
on the issue.

Major countries of action have beebdSA(majority of positives) Germany(majority of
negatives)Australia(balanced) Spain CanadaChinaand France(majority of negatives)

PressSpecialised presnd Enterprise headquarteaire the major producers of positive
news hamingrelecommunicationLooking at negative nePressSpecialised presnd
Individual(blogs) come in first.

North America has generated the biggest volume over last year. Europe registered .
amount of positive and egative news as well.

Criteria presentingRisksare: 12. Economic Impactl8. Downsizing38. Anticorruption
Policy 45. Lobbying Practices

Criteria showingRisksand Opportunitiesare: 1. Labour Standard<. Wages 3. Social
Benefits 10. Intenational Presence 26. Environmental Impact of Productior34.
Information to Consumergl0. Human Rights Policy

Criteria showing@pportunitiesare: 4. Training & Insertiorb. Women 13. Social Impac28.
Product Social Utility30. Socially Innovate Product 32. Waste ManagemenB37. Social
Sponsorship4l. United Nations Poli¢y3. Social Stability
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3. FULL UNIVERSE
ETHICALQUOTE REPUTATION CURVE ACROSS SECTORS 2004-2008

EthicalQuote curves measure the reputation of companies regardimgat issuesThe chart below
compares theaveragescore ofl8 sectorswith data spanning the last 5 years and calculation starting
in 2002

18 sectors: EthicalQuote 2004-2009, average
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EthicalQuote: cumulative positive (+1) and negative news (-1)
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Looking at the2002- 2009 (Mar)time frame, theTelecommunication sectds ranked in12" place,
ahead ofinsurance while Technology Hardware and Automobiles & Parts are first.

ETHICALQUOTE ACROSS INDUSTRIES - LAST YEAR PROGRESS

b2g3 f Stiwhaihappendd overthe last 12 months. The next chart compares the average score
of 18 sectorsn the 2002- 2009 (Mar) period.

18 sectors: EthicalQuote 2002 - 2009 (Mar), average, indexed to 31.03.2008
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The Telecommunicatiorsector experienced @rogressingperiod from April 2009 to March 2009,
reaching thed™ rank among 18 sectors.

© Covalence SA 29.06.2009 6
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SECTORS IN BI-DIMENSIONAL SPACE

Below, the 18 sectors have been placed Htiohensional space according to the average quantity of
positive news (offers) on the vertical axis and to the average quantity of negative news (demands) on
the horizontal axis.nidustries located in the red area have a negative EthicalQuote score, whereas the
ones located in the green area have a positive EthicalQuote score.

18 sectors: average positive and negative news 2008 (Apr) - 2009 (Mar)

350
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Positive news (ethical offers)

a
o

Insurance

0
0 50 100 150 200 250 300 350
Negative news (ethical demands)

A positive correlation can be observed between the two dimensions of the chart: positive and
negative news. To elaborate, industries receiving the most positive news are generally atstethe
receiving the most negative news. We can therefore assume that ethical demands (i.e. stakeholder
issues, campaigns, expectations) stimulate offers (i.e. initiatives, reporting, communication);
companies that have been intensely criticized often daaety of good to counterbalance the bad.

HistoricallyTelecommunicatiorsector hasmanaged to mark more positives than negatives, therefore
being located in the green zone.

The major issues that had a positive effect of Tr@ecommunication sect@a S & KA OF € NS Lddzii | G A 2
2002- 2009 (Mar)period were:initiative, Community issues, program, environment, Energy Issues |

efficiency, renewables etc., CSR awards &ragki Climate Change |emissions, Diversity issues,

Partnerships, employee

On the negative side, major issues have be#wb cuts/creations, Legal issues, Unions and strike,
employee, government, right, SRI | investors & governance, Health issues, agite¢amen

© Covalence SA 29.06.2009 7
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VOLUME OF INFORMATION ACROSS SECTORS

This report continues with a comparative look at the average volume of information collected

concerning the 18 sectors Covalence is systematically covering. In other words, which industries are
generatingtheY2 a8 o6dzi T = NBII NRf Saa 27F 6KSI(thel002-A0RS LIdzof A OA
(Mar) period?

18 sectors: average volume of information 2002 - 2009 (Mar)

77; @%é%%m%%

, 478; 12%
135; 3%

H Food & Beverages
 Automobiles & Parts
¥ Qil & Gas
= Technology
® Health Care
H Banks
= Retail
® Basic Resources
¥ Personal & Household Goods
= Chemicals
431; 11% ™ Industrial Goods & Services
= Travel & Leisure
= Utilities
¥ Telecommunication
Financial Services
¥ Media
423; 11% Construction & Materials
Insurance

185; 5%

193: 5% 435, 11%

207; 5%

263; 7%

288; 7%

307; 8%

364; 9%

The above chart shows the average volume of information in each industry (the left term, in count)
with the percentage (right term in %Jhe average is obtained by dividing the volume of the industry
by the number of companies included in the industry. The percentage terms represent the part of
each industry average to the overall averagkelecommunicationshows the 14" volume of
information.

POSITIVE AND NEGATIVE NEWS ACROSS SECTORS

The EthicalQuote system of data collection also makes it easy to compare data across, sectors
addressing questions such as: How are these sectors performing against one another? In other words,
what is the distribution of positive and negative news across sectors?

18 sectors: average positive and negative news 2002 - 2009 (Mar)

= Positive news (ethical offers) m Negative news (ethical demands)
350

Except for Oil & Gas, akbctorsregistered a majority of positive news in t2602- 2009 (Mar)period
(scores indicated are an average: total news items gathered for the industry, divided by the number of
companies covered in the industryllelecommunicatiorshows the 14" amount of positives and the

13" of negatives.

© Covalence SA 29.06.2009 8
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POSITIVE AND NEGATIVE NEWS ACROSS SECTORS

The following two charts describe the average amounts of positive news and negativeaugstsred

within the 18 sectors. The third chart below expresses changes that have occurred last year in the

distribution of positive and negative news across the 18 sectors.

Positive news across 18 sectors (average) 2002 - 2009 (Mar)

- 38, 1%
Sg;églug%
91; 4%

307; 12%

118; 5%

122; 5%

139; 5%

156; 6%

192; 8%

202; 8%

206; 8%

230; 9%

= Technology

B Automobiles & Parts

=Food & Beverages

® Health Care

= QOil & Gas

= Banks

¥ Retail

= Basic Resources

" Personal & Household Goods

¥ Chemicals

Hindustrial Goods & Services

" Travel & Leisure

= Utilities

™ Telecommunication
Financial Services

¥ Construction & Materials

" Media
Insurance

299; 12%

278; 11%

Negative news across 18 sectors (average) 2002 - 2009 (Mar)

Results that express the nejse

performance of sectors (negativ
news only) place the
Telecommunication sectdn 13"

position, with3% of the total.Oil

& Gas Food & Beverages
Automobiles & Partsand Health

Care gather the most negative
news. Combined, the three
industries constitute48% of all

negative news found in th2002-

2009 (Mar)period.
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18 SECTORS: 4 GROUPS OF CRITERIA

The chart below shows the distribution of news among the four groups of criteria in the RO@R}
2009 (Mar)for the 18 sectors.

News across 18 sectors by groups of criteria, 2002 - 2009 (Mar)

Positive news (ethical offers)  ® Negative news (ethical demands)

30000
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o l I
0
A.WORKING B. IMPACT OF C.IMPACT OF D.INSTITUTIONAL
CONDITIONS PRODUCTION PRODUCT IMPACT
(6 criteria) (20 criteria) (10 criteria) (9 criteria)

Criteria GroupC. Impact of Produchows the best positive / negative ratio, followed ByImpact of
ProductionandD. Institutional Impactwhile A. Working Conditionis more balanced

18 SECTORS: 45 CRITERIA

Sorting data by criteria allows us to take a closer look at the most pressing issues concerning the 18
sectors considered.

Positive and negative news across 18 sectors by criteria, 2002 - 2009 (Mar)
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A.WORKING B.IMPACT OF PRODUCTION C.IMPACT OF PRODUCT D.INSTITUTIONAL
CONDITIONS IMPACT

Criteria showing the most positive news for the 18 sectors in2b@2- 2009 (Mar)period are: 26.
Enviromental Impact of Productign37. Social Sponsorshi@33. Eco Innovative Product34.
Information toConsumers&nd 10. International PresenceCriteria registering the most negatives are:
26. Environmental Impact of Productip8. Downsizing 1. Labour Standards38. Anticorruption
Policy and27. Product Humarrisk

© Covalence SA 29.06.2009 10
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TELECOMMUNICATION VS 18 SECTORS: GROUPS OF CRITERIA (POSITIVES)

The radar chart and table below compare the distribution of positive news among the four groups of
criteria for Telecommunicationvith that of the other sectors.

Telecommunication vs 18 sectors: news by criteria groups, 2002 - 2009 (Mar)

A. WORKING
CONDITIONS
35%

018 sectors

Telecommunication

D.
INSTITUTIONAL Ehlgﬂgﬁg'l-l:lglfl
IMPACT

C.IMPACT OF
PRODUCT

Compared to the eighteen sector§elecommunicatiorpresens relatively more positive news in
criteria groupsA. Working Conditionand D. Institutbnal Impactand less irB. Impact of Production
andC. Impact of ProducDetails are presented quage B.

Criteria group (positives) Difference 18 sectors Telecommunication
A. WORKING CONDITIONS 3% 11% 14%
B. IMPACT OF PRODUCTION -2% 34% 32%
C. IMPACT OF PRODUCT -4% 31% 27%
D. INSTITUTIONAL IMPACT 3% 23% 26%

© Covalence SA 29.06.2009 11
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TELECOMMUNICATION VS 18 SECTORS: GROUPS OF CRITERIA (NEGATIVES)

The radar chart and table below compare the distribution of negative news among the four groups of
criteria for Telecommunicationvith that of the other sectors.

Telecommunication vs 18 sectors: news by criteria groups, 2002 - 2009 (Mar)

A. WORKING
CONDITIONS
45%

O18 sectors

= Telecommunication

D.
B. IMPACT OF
INSTITUTIONAL
IMPACT PRODUCTION

C.IMPACT OF
PRODUCT

The Telecommunication sector shows sensibly more negative news in ghodfgsrking Conditions
(50% more than the benchmarlgnd B. Impact of Prodttion (1/6 more than the benchmark)
Differences by criteria are presented on the next pa@youp C. Impact of Productshows
significantly less informatiog one third (7/22) of the 18 sectors benchmark

Criteria group (negatives) Difference 18 sectors Telecommunication
A. WORKING CONDITIONS 8% 16% 24%
B. IMPACT OF PRODUCTION 6% 38% 44%
C. IMPACT OF PRODUCT -14% 22% 7%
D. INSTITUTIONAL IMPACT 1% 24% 25%

© Covalence SA 29.06.2009 12
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TELECOMMUNICATION VS 18 SECTORS

The table below comparegelecommunicatiorand thel8 sectorsalong the 45 basic criteria.

Telecommunication vs 18 sectors by criteria, 2002 - 2009 (Mar)
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A. WORKING B. IMPACT OF PRODUCTION C.IMPACT OF PRODUCT D.INSTITUTIONAL IMPACT
CONDITIONS

Compared to the 18 sectorgelecommunicatiorrecdve relatively morepositive newson criteria 1.
Labour Standards37. Social Sponsorshifd0. International Presenceand less orcriteria 33. Eco
InnovativeProduct 26. Environmental Impaaobf Production 31. Product Environmental Riskooking
at negative news Telecommunicatiomave marked more points on criteré8. Downsizingl. Labour
Standards 12. Economic Impagtand less on criteri26. Environmental Impacof Production 27.
ProductHuman Risk31. Product Environmentdrisk

18 SECTORS: SOURCE GROUPS

The chart below describes the distribution of positive and negative newsnasthirce groups for the
18 sectors.

18 sectors: news by source groups, 2002 - 2009 (Mar)

Positive news (ethical offers) B Negative news (ethical demands)
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Major source groups generating positive news Bresg30629 39%), Specialised preg22735 29%,
and Enterprise headquarte(9320 12%). Major groups producing negative news deess(21232
48%), Specialised preg8894 20%9, andNational NG3451, 8%).
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TELECOMMUNICATION VS 18 SECTORS: SOURCE GROUPS

The next chart comparebelecommunicatiomnd the group of 18 sectors regarding the distribution of
news within source groups.

Telecommunication vs 18 sectors: news by sources groups, 2002 - 2009 (Mar)
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Compared to the 18 sector§,elecommunicatiorreceive relatively more positive news from the
following source groupsSpecialised pressndividual International org. UNand less fromPress
Consultant OEGMational NGOLooking at negative hew$glecommunicatiorhave received more
criticisms and demands fron8pecialised pres€rnerprise headquarter Individual and less from:

National NGOQ International

NGQ Consultant OECDNGOs are much

telecommunications companies compared to the 18 sectors benchmark.

18 SECTORS: REGIONS OF SOURCE

less critical towards

It is important to examine and understand thdistribution of positive and negative news within
a2 dz2NOSa
country in which information sources are based.
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2 ¥
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18 sectors: news by sources regions, 2002 - 2009 (Mar)
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In terms of volume of information, North America and Europe have generated the most news over
the History. While North America registered the highest amount oftpasnews by far, it also carried
the most negative weight. All regions present positive balances.

© Covalence SA 29.06.2009
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TELECOMMUNICATION VS 18 SECTORS: REGIONS OF SOURCE

The radar and table below compare tielecommunicatiomvith the group of 18 sectors in regards to
the distribution of news withinegions of sources.

Telecommunication vs 18 sectors: news by source regions, 2002 - 2009 (Mar)

Africa :
0% Telecommunication

61

North
Anoerrtit;a Europe America
Region Difference 18 sectors Telecommunication sector
Latin America 1% 3%
Africa 0% 4%
Asia - Pacific 1% 11%
Europe 2% 34%
North America -4% 48%

Compared to the 18 sectgrelecommunicatioris a little less concentrated in the North America
regionconsidering both positive and negative newdricageneratesonly 1% of negative news.

© Covalence SA 29.06.2009 15
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4. TELECOMMUNICATION SECTOR ANALYSIS

COVALENCE ETHICAL RANKING

The table below presents Covalence Ethical Rankin§G@ompanies in thelelecommunication sectpmith

data spanning the 2062009 period. The ranking combirsgthe EthicalQuote (measure of popularity) and the

scores calculated in each criteria group (measurdieérsified performance). The ranking is calculated using

| 2@t Sy0SQa O2YLX SGS dzyABSNARS opnm O2YLI yASa 6AGKAY WM

On 31.03.2009Vodafone Group PLB leading/ 2 @I £ Sy 0SQa SUOKAOFE NI ylAy3a Ay i
(#23 across 18 sectors and 541 companies), aheadesizon Communicationg46) and Telefonica SA#36),
while Telecom ltalig#525), Chunghwa Telecorf#498), andSoftbank Cor§#477) occupy the last positions.

Covalence Ethical Ranking Covalence Ethical

across sectors Ranking in sector Company
23 1 Vodafone Group PLC
46 2 Verizon Communications
86 3 Telefonica SA
93 4 AT&T
174 5 Qw est Communications International
185 6 MTN Group
208 7 BCE (Bell Canada)
219 8 China Mobile
253 9 France Telecom
255 10 Telenor ASA
258 11 NTT DoCoMo
273 12 British Telecom
308 13 Rogers Communications
326 14 Telefonos de Mexico
336 15 KT Corp
337 16 KDDI Corp
352 17 Singapore Telecommunications
359 18 Portugal Telecom
370 19 TeliaSonera
390 20 Sprint Nextel
394 21 Telstra Corp
403 22 Deutsche Telekom
405 23 Royal KPN N.V.
419 24 SK Telecom
433 25 Nippon Telegraph & Telephone Corp
452 26 America Movil SA
466 27 Carso Global Telecom
477 28 Softbank Corp
498 29 Chunghw a Telecom
525 30 Telecom Italia

16
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COVALENCE ETHICAL RANKING

The table below shows the details of Covalence Ethical Ranking calculated for the Telecommunication sector
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ETHICALQUOTE REPUTATION CURVE 2002 - 2009 (MAR)

The chart and table below compare the EthicalQuote reputation scores3®fcompanies in the
Telecommunication sectpwith data spanning the last 5 years and calculation starting in 2002. EthicalQuote
serves as a base for the calculation of Covalence Ethical Rankings.03r2009 Leaders ar&odafone Group
PLCVerizon Communicationsand Telefonica SAwhile Telecom ItaliaSprint Nextel and Chunghwa Telecom

are last.

Telecommunication sector: EthicalQuote reputation curve 2002 - 2009 (Mar)
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Company

Vodafone Group PLC
Verizon Communications
Telefonica SA
AT&T
MTN Group
Qw est Communications International
China Mobile
BCE (Bell Canada)
Telenor ASA
France Telecom
NTT DoCoMo
British Telecom
Rogers Communications
KT Corp
Telefonos de Mexico
KDDI Corp
Singapore Telecommunications
Deutsche Telekom
TeliaSonera
Portugal Telecom
SK Telecom
Royal KPN N.V.

Nippon Telegraph & Telephone Corp
America Movil SA
Carso Global Telecom
Telstra Corp
Softbank Corp
Chunghw a Telecom
Sprint Nextel
Telecom ltalia
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COMPANIES IN BI-DIMENSIONAL SPACE | HISTORY

Below, companies have been placed in aibensional space according to the quantity of positive news
(offers), on the vertical axis and to the quantity of negative news (demands) on the horizontal axis. The chart
represents raw quantity of newseiins without applying the erosion factor and ethical rate. This chart covers
full history: 20022009.

Telecommunication sector: companies in bi-dimensional space, 2002-2009
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Positive news (ethical offers)

0 10 20 30 40 50
Negative news (ethical demands)

A positive correlation can be observed bewteen the two dimensions of the chart: positive and negative news
(see comment page 10).

The upper scatter shows a leading trio in volumes of information with clear differences in tefms
positive/negative ratios, with Vodafone in the green with a proportionnaly small amount of negative news.
Verizon stands at a distance, while Telefonigédth a much smaller volume of information but a better ratio
beats AT&T. Still on this scatteve see Telecomltalia and Sprint Nextel clearly in the negative terrritory. In the
lower chart, companies show lower volumes of information, but many present positive ratios as they stick to
the vertical axis.

19
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VOLUME OF INFORMATION

This report continues ith a survey of the volume of information collected on thelecommunication sector
over last yearZ002- 2009 (Mar).

Telecommunication sector: volume of information, 2002 - 2009 (Mar), total 23068 news
= ATET
®Verizon Communications
10 mVodafone Group PLC
232%3})’% 0 284; 14% ® Deutsche Telekom
36; 2%
37, 2%
47; 2%
52; 3%

® Telefonica SA

® Sprint Nextel

= France Telecom

= Telstra Corp

= Telecom ltalia

® Telenor ASA

B Qwest Communications International

\ 266; 14%m Byitish Telecom

67; 39 \ H BCE (Bell Canada)

g EMTN Group
= China Mobile
= Telefonos de Mexico
ENTT DoCoMo
" TeliaSonera
" Rogers Communications
H SK Telecom

260; 13% KT Corp

60; 3%

97, 5% = KDDI Corp
® America Movil SA
. Royal KPN N.V.
115; 6% Chunghwa Telecom
133: 7% 161; 8% Portugal Telecom

Singapore Telecommunications
Nippon Telegraph & Telephone Corp
Carso Global Telecom

Softbank Corp

The above lgart shows the volume of information of each company (the left term, in count) with the
percentage (right term in %). The percentage terms represent the part of each company to the overall amount
of news for the period observedAT&T shows the highest volume of information, followed Merizon
CommunicationsVodafone Group PL.Oeutsche Telekomand Telefonica SATogether these five companies
represent56%of all information gathered on th&elecommunication sectan the 2002- 2009 (Mar)period.

POSITIVE AND NEGATIVE NEWS

Examining the comparative distributiorf positive and negative news acrobslecommunication

Telecommunication sector: positive and negative news by companies, 2002 - 2009 (Mar)
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Top producers of positive news 2002- 2009 (Mar)have beerVodafone Group PL&erizon Communications
AT&Tand Telefonica SAvhile AT&T Deutsche TelekonmVerizon CommunicationgandSprint Nextecome first
as for negative news.

20
© Covalence SA 29.06.2009



(ovalence

Ethical quotation system

The following two charts describe positive and negative news respectively, registered regarding the

Telecommunication sector

Extract: Covalence Telecommunication Sector Report 2009

POSITIVE AND NEGATIVE NEWS

Telecommunication sector: positive news, 2002 - 2009 (Mar), total 1369
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Considering positive news orfodafone
Group PLCregisters the first position
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y 1 Bt (Bell Canada) (229, 17%of all positive news gatheres
- 30, i . K d
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Telecommunicationfollowed byVerizon
Communications AT&T and Telefonica
SA These four companies together cov
53%of all positive news on this industry

Telecommunication sector: negative news, 2002 - 2009 (Mar), total 593

AT&T registers the highesi
amount of negative news in thi
Telecommunication sectorn(98,
17% 2 F Ay Rdza 0 NX
news), followed by Deutsche
Telekom Verizan
Communications and Sprint
Nextel These four companie
together cover 50% of all
negative news gathered o
Telecommunicationn the 2002-
2009 (Mar)period.
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45 CRITERIA

Sorting data by criteria allows for a closer look at the most pressing areas concernifiglédiscemmunication
sector.

Telecommunication sector: positive and negative news by 45 criteria, 2002 - 2009 (Mar)
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A. WORKING B. IMPACT OF PRODUCTION C.IMPACT OF PRODUCT  D.INSTITUTIONAL IMPACT
CONDITIONS

Criteria showing the most positive news for tlfielecommunication sectan the 2002- 2009 (Mar)period are:
37. Social Sponsorship26. Environmental Impact of Productipr34. Information to ConsumersiO.
International Presenceand 1. Labour StandardsCriteria regitering the most negativest8. Downsizing 1.
LabourStandards 38. Anticorrugion Policy 12. Economidmpact and 45. Lobbying Ractices These criteria
and ten more- are analyzed in the Criteria & Issues Details section (pE@&s 69.

4 GROUPS OF CRITERIA

Thechart below shows the distribution of news among the four groups of criteria forTglecommunication
sector.

Telecommunication sector: news according to 4 groups of criteria, 2002 - 2009 (Mar)
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500

450
400
350
300

250
200
150
100
” m

A.WORKING B.IMPACT OF C.IMPACT OF D.INSTITUTIONAL
CONDITIONS PRODUCTION PRODUCT IMPACT
(6 criteria) (20 criteria) (10 criteria) (9 criteria)

Criteria goup B.Impact of Productiomnd D. Institutional Impacgathered thelargestamounts of positive and
negativenews.A. Working Conditiongresents the weakest positives / negatives rafitie positive / negative
ratio of C. Impact of Product is rekably high.
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CRITERIA IN BI-DIMENSIONAL SPACE T HISTORY

The criteria below are located in a-timensional space according to the quantity of positive and negative
news gathered on th@elecommunication sectdrom 2002 to 200.

Telecommunication sector: criteria in bi-dimensional space 2002-2009
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The following criteria show similar amounts of positive and of negative néwsabour Standardsl2.
Economic Impac¢®. Wages 40. Human Rights Polic®. Social BenefitsThe correlation between positive and
negative news could indicate that companies are gidiigct responseso ethical demands and criticisms on
these matters.

On criterial8. Downsizing 38. Anticorruption Policy 45. LobbyingPractices 12. Economiclmpact, and 44.
Support toPoliticiang O2 YLI yASa KI @SyQiéi o6SSy F+o6tS (G2 oltlyOS
criteria have carriedhe toughest ethical challenges for tH@lecommunication sector

Criteria 37. Social Sponsorshif26. Environmental Impacbf Production 34. Information to Consumers32.
Waste Management10. International Presengeand 28. Product Social Utilitpresent alarge amourt of
positive newscompared to the negativesgdiere we can suppose that autonomous, proactive action is taken by
companies. Data gathered dar these criteria can also be considered iadirect responsesgiven by
companies to ethical challenges coded und#ferent criteria.
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ISSUES

This section looks at issuaad keywords foundegardingTelecommunicationn the 2002- 2009 (Mar)period.
The data has been mined to identify and count relevant keywords (words appearing in news items) and issues
(pre-defined categories).

MAJOR ISSUES ISSUES & KEYWORDS
The chart below highlights the frequencies of issared keywordswithin positiveand negativenews in counts.

Telecommunication sector: Issues across criteria, 2002 - 2009 (Mar)
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In the following pages five among the most active issues are analyzed with more attention. TheSpeagy:
Issues | efficiency, renewable€SR awards & rankinddnions and strikeJob cuts / creationsand Diversity
issues
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© Covalence SA 29.06.2009



(C ovalence

Ethical quotation system

Extract: Covalence Telecommunication Sector Report 2009

ENERGY ISSUES | EFFICIENCY, RENEWABLES

The charts below express the frequency of $sdues and keywords registered regardiBgergy Issues |
efficiency, renewablgsas well as quantities of news items by Countries of action, by Companies, and a
historical perspective.

Energy Issues | efficiency, renewables: sub-issues & keywords Countries of action
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from 2007 on. Since then, many have rushed to commitahonmitigation plans. We are now in the peric
of announcement, target setting and reduction plans implementation. Verizon, AT&T, Vodafone and De
Telekom were the most visible. Monitoring these objectives will be crucial in the future; rating agencie
civil society organizations will do tligdb of measuring the progresses.

LG asSSvyasz o0& f221Ay3a +d GKS WwWO2dzyiNE 2F I OGAz2
engagement made by the companies. If the challenge is important, the announcements are adapted
scaled (GKS OKIftSyaso 28 Oy SELIBSOG Ay (KS O2YAY!
the contrary would signify that the announcement and goals would have been mere unfulfilled promises.
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Energy Issues | efficiency, renewables: Criteria, Source groups, Source countries

Below the quantity of positive and negative news registered regarfimgrgy Issues | efficiency, renewablss
distributed according to active criteria, source groups and source countries.

Energy Issues | efficiency, renewables: Criteria, 2002 - 2009 (Mar)
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CSR AWARDS & RANKINGS

The charts below express thieequency of subissues and keywordsegidered regardingCSR awards &
rankings as well agjuantitiesof news itemsby Countries of actiorhy Companies, and a historical perspective

CSR awards & rankings: sub-issues & keywords
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CSR awards are received and given by many companies. The most active are Verizon, AT&T, Vod:
Deutsche Telekom. Most of these awards are attréial on a global scale and in most developed markets; t
were noisy on environmental aspects of corporate responsibility and less on social and working con
AT&T was clearly positioned on diversity issues, Deutsche Telekom on climate change/esibid@a and
Vodafone were more diversified. The volume of information related to awards has risen in most sector
rise has also promoted the visibility of bad awards such as the Public Eye Award. This trend of narr
shaming is very consistent other sectors and should be expected to increase in the telecommunication s

too.
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CSR awards & rankings: Criteria, Source groups, Source countries

Below the quantity of positive and negative news registered regar@8& awards & rankingsdistributed
according to dteria, source groups and source countries.

CSR awards & rankings: Criteria, 2002 - 2009 (Mar)
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UNIONS AND STRIKE

The charts below express the frequency of $sgues and keywords registereglgardingUnions and strikeas
well as quantities of news items by Countries of action, by Companies, and a historical perspective.

Unions and strike: sub-issues & keywords Countries of action
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In 2008, the highlights were made by the financial and economic crisis putting millions of people out
or in danger of losing their jobs and conditions, in every country and each sector. Hence, unions we
FOGADBS Ay &dz2LISNBAAAY T 62Nl SNBEQ NAIKGE o6SAy3a »

15 % (or 91 items out of 593) of negative news were related to the issue.
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Unions and strike: Criteria, Source groups, Source countries

Below the quantity of positive and negative news registered regardingpns and sike is distributed
according to criteria, source groups and source countries.

Unions and strike: Criteria, 2002 - 2009 (Mar)
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JOB CUTS / CREATIONS

The charts below express thieequency of subsaues and keywordsegistered regardingob cuts / creations
as well agjuantitiesof news itemsby Countries of actiorhy Companies, and aistorical perspective

Job cuts / creations: sub-issues & keywords Countries of action
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Many companies received negative coverage in relation teofésy In particular AT&T and Spril
Nextel. Maybe the quickest to aet and cut jobs to protect margins received the worst publicity
will be interesting to monitor their reputation in the future as quality and responsible employers
2F O2dzNBASZ Ay | adl1SK2ft RSNBEQ 62 NI RIentAvdn®Sai
retain their shareholders to support the stock price and when access to capital is restraint.
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Job cuts / creations: Criteria, Source groups, Source countries

Below the quantity of positive and negative news registered regardivly cuts / creationss distributed
according tccriteria, source groups and source countries.

Job cuts / creations: Criteria, 2002 - 2009 (Mar)
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DIVERSITY ISSUES

The charts below express theequency of subissues and keywds registered regardindiversity issuesas
well asquantitiesof news itemdoy Countries of actiorjy Companies, and a historical persfiee.

Diversity issues: sub-issues & keywords Countries of action
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Diversity is obviously a theme for big US corporations as AT&T and Verizon were the companies to sc
well on the issue collecting many awards and corollary medierage. Other companies could also me
but these two clearly differentiate. Interestingly, the topic was distributed in a diversified manner bet
the criteria,the most important beindabor standardssocial sponsorshigpnd women Gender and racia
equality are paramount to some market positioning in the US.

Even though AT&T and Verizon seem to hold a strong position on the issue, diversity is still safe are
strategy, both in terms of program and communication. Other companies should gatbenation on their
practices related to diversity and start to build presence on the issue.
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Diversity issues: Source groups

Below the giantity of positive and negative news registered regardiigersity issuess distributed according
to criteria, source groups and sourcelotries.

Diversity issues: Criteria, 2002 - 2009 (Mar)
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COUNTRIES OF ACTION

The next chart shows positives and negatives sorted by countries of actidrelfEsrommunicatiorfrom 2002-
2009 (Marp &/ 2dzy GNASa 2F | OGA2yé YShkya O2dzyiNASa gKSNB

Telecommunication sector: Countries of action, 2002 - 2009 (Mar)
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(balanced)Spain Canala, Chinaand France(majority of negatives)
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SOURCES
SOURCE GROUPS

The chart below presents the distribution of positive and negative news within source groups for the
Telecommunication sector

Telecommunication sector: news by source groups, 2002 - 2009 (Mar)
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AcademicsConsultant Enterprise Gov Indternational org. Media NGO Trade union

Press Specialised pressnd Enterprise headquarterare the major producers of positive news niqg
TelecommunicationLooking at negative newBress Specialised presnd Individual(blogs) come in first.

Source group Source sub-group Positive new s % Negative new s % Total % Total
. Academics OECD 10 1% 0 0% 10 1%
Academics .
Academics non OECD 0 0% 0 0% 0 0%
Consultant OECD 29 2% 6 1% 35 2%
Consultant
Consultant non OECD 0 0% 2 0% 2 0%
Enterprise headquarter 158 12% 15 3% 173 9%
Enterprise Enterprise affiliate 6 0% 1 0% 7 0%
Professional organization 25 2% 2 0% 27 1%
e Government OECD 7 1% 2 0% 9 0%
oV
Government non OECD 3 0% 0 0% 3 0%
Individual Individual 77 6% 45 8% 122 6%
. International org. UN 25 2% 0 0% 25 1%
International org. )
International org. non UN 1 0% 1 0% 2 0%
Broadcasting 23 2% 17 3% 40 2%
Media Press 498 37% 278 48% 776 40%
Specialised press 432 32% 170 29% 602 31%
— National NGO 25 2% 23 4% 48 2%
N
International NGO 19 1% 15 3% 34 2%
. Trade Union 3 0% 2 0% 5 0%
Trade union ) )
International Trade Union 5 0% 6 1% 11 1%
Unclassified 23 2% 8 1% 31 2%
Total 1369 70% 593 30% 1962 100%
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REGIONS OF SOURCE

This next section examines the distribution of positive and negative news last year within regions of sources for
the Telecommunication sector

Telecommunication sector: news by source regions, 2002 - 2009 (Mar)

" Positive news (ethical offers) ™ Negative news (ethical demands)

700 -

600 -
500 -
400 -
300 -
200 %
100
0

Africa Asia - Pacific Europe Latin America North America

North America has generated the biggest volume over last year. Europe registered a high amount of positive
and negative news as welll positive to negative news rati@se positive (greer red).
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COUNTRIES OF SOURCE

The following charts describing thBelecommunication sectoshow positive and negative neasorted by
countries of source in each of the five regions in th@02 - 2009 (Mar)period. Countries are sorted

alphabetically.

Source countries: Africa Source countries: Asia - Pacific
® Positive news (ethical offers) ® Negative news (ethical demands)
= Positive news (ethical offers) 40
25 35
30
20 25
20
15 15
10 10
5 0
© = © =] «© c ° < = [} © £
0 = &8 £ 5 2 § 5 § § 3§ ¢
- T 556 5 5 % 35 29§ 2§
2 = o g E] g 8 ] I 2 = N & g £ >
© 5 ] c = [0} = c © £ 2 n 3
w 2 < K = k=) Z =4 o 2 &
g a © g < g 5
> = 2
3 »n
Source countries: Europe Source countries: Latin America
160 = Positive news (ethical offers)®m Negative news (ethical demands) 25 = Positive news (ethical offers) ® Negative news (ethical demands)
140
120 20 |
100
80 15 -
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40 10
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0 5
S E g 8 238 8 T > > ® £ § T ¥
£S5 8553 E8EFS ST 8L 0
S 2 8 g E & 8 = 5§ €0 ¢ 3 ] ] = @ © ] 9
<8+ o go g = z g 2! £ > 3 = 3 < 5
Y £ = c S & 3 5 3 3
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< o

Source countries: North America

600 = Positive news (ethical offers)® Negative news (ethical demands)

300 -

200 -

Canada
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MOST ACTIVE SOURCES

The chart below shows sources having generated positive and megativs namingrelecommunicatiorfrom
2002- 2009 (Mar) The amount of different sources 140

Telecommunication sector: List of active sources by frequency, 2002 - 2009 (Mar)

o

5 10 15 20 25

1 1 1 1 J

MarketWatch |

comunicarseweb

CSRwire

Ethical Corporation Magazine |

Deutsche Telekom AG

PR Newswire |

EcoReporter

AT&T Corp.

TMCnet(Technology Marketing Corporation)
The Guardian

UNEP |

BCE Inc.

Business Wire

CNN Money

DéveloppementDurable

Google News Alerts English

Telenor

tradingmarkets

World Business Council for Sustainable Development

Environmental Leader

Financial Times

Novethic.fr

Telstra Corp. Ltd.

Verizon Communications Inc.

Allafrica.com (eng)

cellular-news

Green technology

euroinvestor

Focusonline

ghanaweb

Le Monde Diplomatique

MTN Group

News.com.au

reportalert.info

OINET

Bell Canada

Bloomberg

Business Week

Congressional Quarterly

CSR Europe

El Pais

Google News spanish

heise.de

Le Monde

Mallenbaker.net

Multichannel

OpEdNews.com

presseportal

Reuters

Social Funds

The New York Times

The Washington Post

Union Network International

US Newswire

bizcommunity.com

Business and Human Rights

China Daily

Common dreams newscenter

Earthtimes

fiercetelecom.com

Generation NT

Green Telecom Live

LoHud

memories documented

nowwearetalking.com

Reuters News

RSE news

The Economist

The Register

The Times of Malta

1

1

1

1

1

1

1

1

1
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1
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CRITERIA AND ISSUES: DETAILS - 1. Labour Standards

Criteria Issues & Keywords Scores % total Trend
Unions and strike, employee, Diversity Positives 87 6% Future =
1. Labour issues, agreement, Job cuts/creations,  Negatives 69 12% Present .
Standards right, Health issues, human, Legal .
issues, Human rights EQuote/vol  18/156 (12%) Past Y

Criteria 1. Labour standards covers labour issues taking place within the company. It is inspired by the ILO Declaration on
Fundamental Principlesd Rights at Work, dealing with freedom of association and the effective recognition of the right to
collective bargaining; the elimination of all forms of forced or compulsory labour; the effective abolition of childaallour;

the elimination of discrimnation in respect of employment and occupation.

Companies History
Telecommunication sector: criteria 1. Labour Standards 2002 -  Telecommunication: Equote, vol on criteria 1,
2009 (Mar) 2002 - 2009 (Mar)
20 Volume of information —EthicalQuote
Positive news (ethical offers) ® Negative news (ethical demands) 18
25 16
20 14
15 12
10 | 10
8
5
0 I 5 1 I . 1. e i | - 6
S PSRN SRR R TEN T ERIITOTLLSD 4
F TR EILHEL HFE " T ORESSESLEFL S
§ $295888C EILs  FOELEIFISEE ¢ 0
& LTS VSS & s <9 S g TN &
& & Q7§(9 LFE »é’ q§ & £ &
@ & [ $ <& S
2005 2006 2007 2008 2009
Issues & Keywords Countries of action
0 10 20 30 40 50 6
. . 0 20 40 60 80
Unions and strike |
employee | — —
Diversity issues GIObaI[/JnS'% | —
agreement |— Germal —
Job cuts/creations ——— Austraﬂg —
right _me— France ==
Health issues  m— Canada =
human e Spain !
Legal issues |nem— Mexico =
Human rights s Bangladesh
CSR awards &rankings = © Pery =
govemnment _m— UK
policy = North Am%rjca 4
»sgppl_ler - . C Ina
initiative = Latin America
campaign = outh Korea
leader mmm Indi
Communityissues == Brazil
environment & Sweden
SRI| investors & governance == Greece i
Finland

Source countries
Telecommunication: criteria 1. by source
countries, 2002 - 2009 (Mar)

Source groups
Telecommunication sector: criteria 1. Labour Standards, 2002 -
2009 (Mar)

Positive news (ethical offers)
m Negative news (ethical demands)

Positive news (ethical offers) B Negative news (ethical demands)

Individual g
Press

Professional
organization
Government OECD
OECD
Broadcasting g
National NGO g
Trade Union
Union

Government non
Specialised press  p—

Academics OECD
Consultant OECD
International NGO g

USA es—

o
Academics non OECD
Consultant non OECD

Enterprise headquarter |
Enterprise affiliate
International org. UN
International org. non

UN

International Trade

Argentina
Australia
Austria g
Belgium mm
Canada ¥
Chile §
France
Germany =
India »
Italy
Pakistan
Spain
UK ¥

AcademicsConsultant  Enterprise Gov NGO Trade union

Media echo® (Media / Other sources Ratio): 3

Indternational org. Media

Bangladesh y
HongKong &
Switzerland =

! Media echo: a Media / Other source ratio superior to 1 indicates that more n ews has been found in Media than in all

other source groups, indication of an important media echo.
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Criteria 2. Wages

Criteria Issues & Keywords Scores % total Trend
Unions and strike, employee, Positives 22 2% Future \%
agreement, Job cuts/creations, Health Negatives 33 6% Present v
2. Wages issues, Legal issues, Community
issues, government, , SRI | investors  EQuote/vol -11/55 (-20%) Past Y

& governance

Criteria 2. Wages looks at how the company manages the level of wages paid to employees and executives.

Companies
Telecommunication sector: criteria 2. Wages, 2002 - 2009 (Mar)

Positive news (ethical offers) ® Negative news (ethical demands)

12
10
8
6
4
: I
2 o 1 I .
A A &) o 5 o @ > Q@ o T RS
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q§ %Q/\\\ébz/u\ww@ S8 \\_'Q\*éa(\c&@g:ﬁ'\@\é' 5
¢ EISTFLET SPLG 2 TTFREL S 9
& WIS SEE R S §
< O S & \Q Q & &
R4 ,‘l;g C?Q %Q /\‘1\’ AOb
O

Issues & Keywords

5 10 15 20 25 30 35 40

o

Unions and strike
employee
agreement

Job cuts/creations
Health issues
Legal issues
Community issues
government
Packaging, waste, recycling
SRI| investors & governance
council

waste

tax

marketing

family

project

right

policy

leader
contribution

relief

Source countries

History

Extract: Covalence Telecommunication Sector Report 2009

Telecommunication: Equote, vol on criteria 2,

2002 - 2009 (Mar)

20 Volume of information —EthicalQuote

15

Countries of action

0 5 10 15 20 25 30

USA I

Global/n.a. =

Germany .
Australia |IE——
Mexico
France B

North America

India W
Greece
Poland &

Source groups

Telecommunication: criteria 2. by source Telecommunication sector: criteria 2.Wages, 2002 - 2009 (Mar)

countries, 2002 - 2009 (Mar)

Positive news (ethical offers)

= Negative news (ethical demands) Positive news (ethical offers) H Negative news (ethical demands)
18
18
16 16
14
14 12
10
12 g
10 4 I
8 4 | [
6 8/8/8 8 5 22585 338288388 §%
4 6 68 8 S £§98d 228 25 8 &5/ 2 2 S5E
g ¢ = £ 8 5852802 55 % T T E 3 oms
2 2 2/ 8 ¢ § 8555 Y= 8wz § g 5 s Bls2
- 5 o S =2 <  5l@c E |5 5§55 & T B B K £>
0 IR AR AR AR AE: 53 g 3 g 2 5 £
8 g > < 288 3 5 & 3 0 5 £ & £ g
s 2 G o ] 5 & © g -
& g £ > < Ol § =
E - 3
© AcademicsConsultant  Enterprise Gov Indternational org. Media NGO Trade union
Media echo (Media / Other sources Ratio): 6
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3. Social Benefits

Criteria Issues & Keywords Scores % total Trend
employee, Unions and strike, Health Positives 18 1% Future Y
3. Soc_ial issues! Job cuts/creations, agreem_ent, Negatives 24 4% Present ¥
Benefits SRI | investors & governance, policy, 0 .
leader, commitment, Legal issues EQuote/vol  -6/42 (-14%) Past Y

Criteria 3. Social Benefits looks at measures taken internally or externally by the company regarding social benefits and

advantages for employees and families.

Companies

Telecommunication sector: criteria 3. Social Benefits, 2002 -

2009 (Mar)

Positive news (ethical offers) m Negat

Issues & Keywords

5

o

10 15

History
Telecommunication: Equote, vol on criteria 3,
2002 - 2009 (Mar)

15 Volume of information —EthicalQuote

ive news (ethical demands) 10

..

= 5'_:’.—‘,%3 T
:J.. 3

A
5

-15

Countries of action

20 25

0

10 20

30

40

employee |
Unionsand strike |
Health issues |

Job cuts/creations
agreement

SRI| investors & governance
policy

leader
commitment

Legal issues
Education support |
Community issues
Diversity issues
project

right

campaign
Education

family

fund

contribution

Source countries
Telecommunication: criteria 3. by source
countries, 2002 - 2009 (Mar)

Positive news (ethical offers)

25 B Negative news (ethical demands)

20
15

10

Chile
USA

France I
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USA I

Global/n.a. Il

Spain

Mexico
Japan

Chile

UK

Source groups
Telecommunication sector: criteria 3. Social Benefits, 2002 - 2009

(Mar)
Positive news (ethical offers) B Negative news (ethical demands)
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14
12
10
8
6
4
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Media echo (Media / Other sources Ratio): 5
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4. Training & Insertion

Criteria Issues & Keywords Scores % total Trend
o employee, program, Education support, Positives 26 2% Future -
4. Training & Job cuts/c_:reatlons, government, Negatives 2 0% Present .
Insertion Partnerships, Community issues, 0
Diversity issues, supplier, Education ~ EQuote/vol  24/28 (86%) Past -

Criteria 4. Training and insertion looks at how the company takes measures regarding training employees, continued
formation, stabilisation of jobs and social plans in case ebfés/

Companies History
Telecommunication sector: criteria 4. Training & Insertion, 2002  Telecommunication: Equote, vol on criteria 4,
- 2009 (Mar) 2002 - 2009 (Mar)
30 Volume of information —EthicalQuote
Positive news (ethical offers) H Negative news (ethical demands) 25
9
8
7 20
6
5
A 15
3
2 10
1
0 1 1
: o o : - 5
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Vo 859 & & g
¢ = 2005 2006 2007 2008 2009
Issues & Keywords Countries of action
ez 4 6 81012 0 2 4 6 8 10 12
employee L L L " " )
program USA
Education support 1
Job cuts/creations Global/n.a. J
government France mm
Partnerships )
Community issues South Korea B
Diversity issues UK |
supplier = Indonesia
Education LA
education Australia =
CSR awards &rankings Spain
partner h 4
research . c '_na ]
partnership Latin America
initiative . b
Unions and strike s ,V'emam B
Energy Issues | efficiency, renewablesé Singapore i
Health issues Thailand
marketing -
Source countries Source groups
Telecommunication: criteria 4. by source Telecommunication sector: criteria 4. Training & Insertion, 2002 -
countries, 2002 - 2009 (Mar) 2009 (Mar)
Positive news (ethical offers)
16 = Negative news (ethical demands) Positive news (ethical offers) B Negative news (ethical demands)
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4
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0 - -
° 8855 E %838 238 24883888
4 6 686 S g380eEqs o g & 522 5E
oz 2/ € 5352|808 55 |8 I 8 E g wsS
2 £ 2 8 2 § £ " T mz g £ 8 s Bist
> = | < o o o o) & T
© ) o « < < & O 3 & 3 5 5 ) g £
T e R =) %) 3 S| e G} 28
© c < Q 3| g = |E
£ g % o) < &
S L =
< /AcademicsConsultant  Enterprise Gov Indternational org. Media NGO Trade union
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5. Women
Criteria Issues & Keywords Scores
Diversity issues, employee, policy, Positives
5. Women Educ_ation supp_ort, human, program, Negatives
supplier, Education, research, Unions
and strike EQuote/vol

25
5

20/30 (67%)

% total Trend
2% Future
1% Present
Past

Criteria 5. Women describavorking conditions for women and the coordination of professional and private life.

Extract: Covalence Telecommunication Sector Report 2009

Companies History
Telecommunication sector: criteria 5. Women, 2002 - 2009 Telecommunication: EQuote, vol. on criteria 5,
(Mar) 2002 - 2009 (Mar)
25 Volume of information —EthicalQuote
Positive news (ethical offers) B Negative news (ethical demands)
9
M 20
7
6
5 15
4
3
2 10
1 1 I [ |
S eSS O FTIOELT TS0
S FRLCICRLHEL SR R TESS o LS =8
G SIS eee® SIL2 FOSELLELIELET o 0
§ SEFCOSSES N R &
& oY s5¢ g & ¢ $ 3
@ og [N S & S
2005 2006 2007 2008 2009
Issues & Keywords Countries of action
0 5 10 15 20 25 30 0 P 6 8 10 12
Diversity issues ‘ t 4 4 4 4 4 |
employee Global/n.a. t
policy USA
Education support
human Japan
program Afghanistan
supplier b
Education Germany =
research Australia
Unions and strike 1
Community issues Canada
access Latin America
council .
Job cuts/creations North America
proiect South Korea
Legal issues . 7
education Mexico
Human rights India
right .
family Finland ==

Source countries
Telecommunication: criteria 5. by source
countries, 2002 - 2009 (Mar)

Positive news (ethical offers)
16 = Negative news (ethical demands)
14

12

o N A O @

UK
USA
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Source groups

Telecommunication sector: criteria 5. Women, 2002 - 2009 (Mar)
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Academics OECD

Academics non

Positive news (ethical offers) H Negative news (ethical demands)
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10. International Presence

Criteria Issues & Keywords Scores % total Trend
SRI | investors & governance, CSR awards Positives 104 8% Future -
10. &rankiljgs_, government, en\_/ironment,_ Negatives 30 5% Present .
q Community issues, Partnerships, Diversity
International - >
Presence issues, Energy Issugs | efficiency, = Aol i . 5
renewables etc., Climate Change Quote/vol  74/134 (55%) ast =

|emissions, leader

Criteria 10.International presence describes the impact of the company's foreign direct investments and related policies.
More broadly, it deals with how the international presence of a company is perceived. When details are lacking, csteria 10 i
used to express aegeral feeling, positive or negative, about a company's presence in foreign countries.

Companies
Telecommunication sector: criteria 10. International Presence,

History
Telecommunication: Equote, vol. on criteria 10,

2002 - 2009 (Mar)

2002 - 2009 (Mar)

Volume of information

—EthicalQuote

80
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Climate Change [emissions | China
leader mm India
emission | Argentina
initiative | Vietnam
employee == Senegal
program s ~ Ukraine
Dow s Latin America
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partnership | o Ghoe{ﬁg
project == Kenya
Health issues Greece
Education support |

Source countries

Telecommunication: crit. 10. by source

countries, 2002 - 2009 (Mar)
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Source groups

- 2009 (Mar)

B Negative news (ethical demands)
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12. Economic Impact

Criteria Issues & Keywords Scores % total Trend
Job cuts/creations, CSR awards &rankings, Positives 26 2% Future ®
12. Economic Energy Issues | effl_mency, renewables etc., Negatives 48 8% Present ®
Impact government, SRI | investors & governance,
commitment, employee, energy, Unions and  EQuote/vol  -22/74 (-30%) Past Y

strike, Partnerships

Criteria 12. Economic impact of production deals with how a company's investments influence local industries in terms of job
creation, access to markets, competition, economic growth.

Companies History
Telecommunication sector: criteria 12. Economic Impact, 2002 - Telecommunication: EQuote and vol. on
2009 (Mar) criteria 12, 2002 - 2009 (Mar)
20 Volume of information —EthicalQuote
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Positive news (ethical offers) = Negative news (ethical demands)
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contribution e Ukraine |
accountability | Serbia |
partner = SDain -
gamble | North America |
csrnetwork | South Korea =
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Health issues | India =
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Source countries Source groups
Telecommunication: criteria 12. by source Telecommunication sector: criteria 12. Economic Impact, 2002 -
countries, 2002 - 2009 (Mar) 2009 (Mar) | Media echo (Media / Other sources Ratio): 4
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13. Social Impact

Criteria Issues & Keywords Scores % total Trend
Education support, Community issues, Positives 77 6% Future =
13. Social initiative, educgtion, Partnerships, Negatives 14 204 Present .
Impact program, project, CSR awards 0
&rankings, Health issues, Child issues EQuote/vol  63/91 (69%) Past -

Criteria 13. Social impact receives information on how the company's operations influence the implementatianlafs
relating to social areas c.f. social protection, public health, employee relations ordikatidns.

Companies History
Telecommunication sector: criteria 13. Social Impact 2002 - Telecommunication: EQuote and vol. on
2009 (Mar) criteria 13, 2002 - 2009 (Mar)
70 Volume of information —EthicalQuote
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(2) | n I nm . l | I 20
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Source countries Source groups
Telecommunication: criteria 13. by source Telecommunication sector: criteria 13. Social Impact, 2002 -
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18. Downsizing

Issues & Keywords

Job cuts/creations, employee,
Unions and strike, government,
marketing, programme, SRI |
investors & governance, CSR
awards &rankings, Health
issues, Education support

Criteria

18. Downsizing

Criteria 18. Downsizing is used to code information that relates to factory closures, the transfer of production to another

Scores % total Trend
Positives 4 0% Future ®
Negatives 126 21% Present ®
-122/130
EQuote/vol (-94%) Past ®

country, and measures taken to minimize negaseeial effects of such decisions.

Companies

Telecommunication sector: criteria 18. Downsizing, 2002 - 2009

History
Telecommunication: EQuote and vol. on

(Mar) criteria 18, 2002 - 2009 (Mar)
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Issues & Keywords Countries of action
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Education support = UK -
education = f
Partnerships = Australia [
fund = Spain -
leader =
partner = Europe =
Communitvissues # Canada ®
Diversity issues
Energy Issues | efficiency, renewablesé North America ®
Packaging, waste, recycling #
Legalissues # South Korea B
Finland ®

Source countries
Telecommunication: criteria 18. by source
countries, 2002 - 2009 (Mar)
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26. Environmental Impact of Production
Criteria Issues & Keywords Scores % total Trend
Energy Issues | efficiency, Positives 173 13% Future -
renewables etc., Climate Change Negatives 16 3% Present .

|emissions, environment, initiative,
SRI | investors & governance,
CSR awards &rankings,
Packaging, waste, recycling,
commitment, product, Energy

26. Environmental
Impact of
Production Past -

EQuote/vol  157/189 (83%)

Qriteria 26. Environmental impact of production is used to categorize information that relates to how a company's
production activities are impacting the environment, nature and biodiversity.

History
Telecommunication: EQuote and vol. on
criteria 26, 2002 - 2009 (Mar)

Companies
Telecommunication sector: criteria 26. Environmental Impact of
Production, 2002 - 2009 (Mar)

Issues & Keywords

Source countries
Telecommunication: criteria 26. by source
countries, 2002 - 2009 (Mar)
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Countries of action

Source groups
Telecommunication sector: criteria 26. Environmental Impact of
Production, 2002 - 2009 (Mar)

Media echo (Media / Other sources Ratio): 3
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