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1. SUMMARY
Identity Results Trend
Company: The Company Positive news: 94 Future -
Period: Aug 2008 - Jul 2009 Negative news: 40 Present -
Data updated: 31.07.2009 Volume of information: 134 Past -

Report released: 09.10.2009

EthicalQuote: 114 Ranking itp Sector:
7

[ 2YLI NAYy3I [ 20t Sy OS0DHealth Tdtdcanpanies vedlcylgted yiram 2D0R to
31.07.2009 GlaxoSmithKlings leading, ahead oBristol Myers Squibland Novartis while Gilead
Sciences Inand Schering Plougbccupy the last positiong;he Companis 7th.

Positive news (ethical offers)

® Pfizer
B GlaxoSmithKline
 Novartis
® Johnson & Johnson
148; 11% ¥ Sanofi aventis
® Bristol Myers Squibb
. g = Roche
566.'22‘,,/: u Eji Lilly
g 145: 11%  Merck & Co Inc
33; 2% ! = Baxter International
¥ Novo Nordisk
* Aetna
= UnitedHealth
¥ Astra Zeneca

Boehringer Ingelheim
108; 8% = wyeth

Schering Plough
= Medtronic
- = Amgen
95; 7% CIGNA Corp
= WellPoint
Becton-Dickinson
Genentech

68;5% 77: 6% Daiichi Sankyo
Boston Scientific

Gilead Sciences Inc

Zimmer Holding

Astellas Pharma

Medco Health Solutions Inc.

Negative news (ethical demands)

= pfizer
B GlaxoSmithKline
= Sanofi aventis
= Merck & Co Inc
= Eli Lill
131; 18% = Johnson & Johnson

13; 2%

14; 2% = Wyeth
16; 2% ™ Novartis
17, 2% = Astra Zeneca
N = Medtronic

20; 3%
20; 3%

= Schering Plough
™ Roche
= UnitedHealth

= Bristol Myers Squibb

75; 10% Aetna

23;3%
= CIGNA Corp
= Amgen
Novo Nordisk
™ Baxter International
49; 7% = Abbott
WellPoint
™ Genentech
Boehringer Ingelheim
49, 7% Boston Scientific
Zimmer Holding
40; 6% 48, 7% Gilead Sciences Inc
! Medco Health Solutions Inc.
Astellas Pharma
Takeda
Daiichi Sankyo
Becton-Dickinson

23;3%
26; 4%
30; 4%

31; 4%
34;5%

In Aug 2008- Jul 2009major issues and keywords registered fohe Companyhave been:
partnership Climate ChangelLeadership energy CSR awargscarbon emissionscampaign Legal
issues Marketing practicesfund; and health The most active criteria forhe Companyn the Aug

2008- Jul 2009eriod are shown below:

The Company: major criteria receiving positive and negative news Aug 2008 - Jul 2009

Positive news (ethical offers) m Negative news (ethical demands)

Labour Standards
Training & Insertion
External Working
Conditions
International Presence
Joint Ventures
Economic Impact
Social Impact
Downsizing g

11 12 | 13 | 18

-
H
»
)

Intellectual Property

N
w

volume Impact of Production
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2. MAIN FINDINGS

Findings Page

0On31.07.2009Glaxo®ithKlineis leadingCovalence Ethical Ranking &ircompanies in
the Health Care sectpahead oBristol Myers SquibbndNovartis while Gilead Sciences 6
Inc and Schering Plougbccupy the last positiond.he Companis ™

¢KS O2YLIyeQa NIYylAy3d Ay / & L Xibdhexioss? T

sectors rankingfhe Companyranks 531" out of 541 companies. !

Top producers of positive news Aug 2008 Jul2009have beerPfizer GlaxoSmithKline
Novartisand The Companywhile Pfizer GlaxoSmithKlineandSanofi Aentiscome first as 10, 11
for negative newsThe Companyets the 4' amount of positives and the B of negatives.

Pfizerand Medtronic experienced the most significant increase of negativeisuig 2008
Jul 200compared to industry peers, whileanofi Aventisand Pfizerincreased their
positive news coverag&he Companghows a favorable evolution: more positives, less
negatives

11

Compared to peersthe Companghows relativelyesspositive news in criteria groug.
Impact of ProducandD. Institutional Impagtandmorein B. Impact of Productioand A. 12
Working Conditions

In the Aug 2008 Jul 2009eriod, The Companiias been more vocal than its peers on tr
following criteria:International PresencéEnvironmental Impet of ProductionandWaste 13
Management

Compared to the wholélealth Care sectoiThe Companghows relativelyessnegative
news in criteria groug\. Working Condition8. Impact of ProductioandD. Institutional 14
Impact andsensibly morén C. Impact of Product

The Compantas received relatively more criticisms than peers on the following criteri

Product Human Risknvironmental Impact of Productipandinformation to Consumers 5

Compared to theHealth Care sectafrhe Companghows a bigger share of both positive
(+19%) and negative news (+28¥83%) in North AmericaEurope shows symetric (to 19
the sector) smaller sizes in both positives and negatives.

Compared to the Mining & Metals Industry, Alaegistered more negative news from
Specialized Press and from Individual (blogs). As for positives Alcoa showed more ne 17
items in the Specialized Press and Enterprise Headquarter groups.

After experiencing its peak in Q4 200&e Companiias sen its EthicalQuote decline

from 140 to 100 (July 2008). In the last 12 months, the company has managed to retr
portion of its past loss to 114. In comparison to peéise Companyemained strong and
maintained its leadership in the Working Catimhs and Impact of Production criteria 23
groups. The company has experienced a reduction of the pressure on its products sir
settlement of the Erth Evra case in 2008, but still needs to rebuild the score in the Img

of Product group

The critera showing the most positive news namifige Companwgre: 37. Social
SponsorshigdlO. InternationalPresence26. Environmental Impacof Production34.
Information toConsumerand11. Joint VenturesThe criteria registering the highest 25
guantities of negative news ar27. ProductHuman Risk34. Informationto Consumers

26. Environmentalmpact of Productionl8. Downsizingand 38. AnticorruptionPolcy.

Within positive news criteria grouga. Impact of Productio(+9%) andC. Impact of

Product (+3%9 have gained importance over the last period of time 26

Findings (continue) Page

© Covalence SA 09.10.2009 4
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Criteria gaining weight within positive news last year have béemabour Standard4.1.
Joint Venturesl 0. International Presen¢@&4. Information to Consumersind32. Waste 27
Management

Within negative news criteria groufd Impact of Produgt35%) andD. Institutional

Impact(+7% gained imporance recently 28

Criteria gaining weight within negative nelast yeamwere: 26. Environmental Impact of
Production 6. External Working Condition38. Anticorruption Policy32. Waste 29
Management and28. Product Social Utility

The major issuethat had a positive effect of thelealth Care sect@a S KA Ol f

the Aug 2008 Jul 2009eriod were:Diseasegprogrant partnership Foundations

initiative; LeadershipCSR awardsliseaseOn the negative side, major issues have beer 31
Product bran¢lLegaissuesDiseases]ob cuts/creationavianufacture job; Job

cuts/creations Marketing practices

5 among major issues registered regarditige Compangre analyzed in detail€limate

ChangeCSR awardseal issuesMarketing practicesandProduct brand sl

Major countries of action foThe Companyave been: USA (balanced), China (balanc

India (negatives only), Brazil, Kenya, Nepal and Spain (all positives). 42

Specialised pres®ressand Individual (blogs)are the major producers of positive new
naming The Companyver Aug 2008- Jul 2009 Looking at negative newS§pecialised 43
press Individualand Presscome infirst.

Over Aug 2008- Jul 2009Specialisecpress(+10%9 and Professionalorganization(+3%9
have gained importance within positive news, whiRress (-129%9 and Enterprise
headquarter (-699 reduced their weight. Within negativeSpecialisedoress (2099 and 44
ConsultantOECO(13%) have emerged to the detriment dfress(-22%9 and Individual (-

999.

In terms of volume of information, North America has generated the most news over t

last year by far. Europe followed way behind a4
Criteria presentingrisksare: 18. Downsizing27. Product Human Risk 58
Criteria showindrisksand Opportunitiesare: 12. Economic Impagct3. Social Impace6. 58
Environmental Impact of Productipand34. Information to Consumers

Criteria showingDpportunitiesare: 1. Labour Standard40. International Presencel 1. 59
Joint Venturesl13. Socialmpact 37. Social Sponsorship

Like the average Health Care company, J&J has been under pressure since the peak 60
reputation in 2006

The Companghould communicate more on Working conditions to reinforce its 61

leadership in this group (#1 inanking)

Consumer health products and OTC drugs will come under growing pressure in the fu
as some big players are trying to build presence in the market; this market will be exp 62
to a lot of surveillance with relation to marketing practices

3. HEALTH CARE SECTOR ANALYSIS

© Covalence SA 09.10.2009 5



C ovalence Covalence Company Report Extract

Ethical quotation system

ETHICAL RANKING

The table below presents Covalence Ethical Rankinglfoompanies in thédealth Care sectomwith
data spanning the2002 - Jul 2009period. The ranking combine the EthicalQuote (measure of
popularity) and the scores calculated in each ciitgroup (measure of diversified performance).

0On 31.07.2009GlaxoSmithKlings leading, ahead dBristol Myers Squibland Novartis while Gilead
Sciences Inand Schering Plougbccupy the last positiong.he Companis ™

Covalence Ethical Ranking Covalence Ethical

o Company
across sectors Ranking in sector

27 1 GlaxoSmithKline
34 2 Bristol Myers Squibb
53 3 Novartis
62 4 Roche
70 5 Abbott
71 6 Boehringer Ingelheim
76 7 Johnson & Johnson
85 8 Astra Zeneca
98 9 Novo Nordisk
104 10 UnitedHealth
127 11 Baxter International
137 12 Aetna
142 13 Hi Lilly
143 14 Sanofi aventis
175 15 Pfizer
228 16 Becton-Dickinson
229 17 Merck & Co Inc
234 18 Takeda
293 19 Daiichi Sankyo
294 20 WellPoint
315 21 Medco Health Solutions Inc.
317 22 CIGNA Corp
329 23 Genentech
336 24 Boston Scientific
344 25 Amgen
423 26 Medtronic
424 27 Zimmer Holding
433 28 Astellas Pharma
453 29 Wyeth
478 30 Schering Plough
515 31 Gilead Sciences Inc

© Covalence SA 09.10.2009 6
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ETHICAL RANKING: DETAILS
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#7 of Covalence Ethical Ranking in its secttre Companygets the 4' EthicalQuoteThe Companis
1%in criteria group A. Working Conditions! ih B. Impact of Production, 24n C. Impact of Product

and8" in D. Institutional Impact.
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The Companyranks 531" out of 541 companies.
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HEALTH CARE SECTOR: ETHICALQUOTE REPUTATION CURVE 2002 - JuL 2009

The chart and table below compare the EthicalQuote reputation curv84 cbmpanies in thédealth

Care sectarwith data spanning the last 5 years. EthicalQuote serves as a base for the calculation of
Covalence Ethical Rankings, together with scores found in each criteria gré\yg 008 Jul 2009
GlaxoSmithKlinés leading, ahead dBristol Myers SquibliNovartis and The Companywhile Wyeth

and Schering Plougbccupy the last positions.

Health Care sector: EthicalQuote reputation curve 2002 - Jul 2009

150 -
GlaxoSmithKline
» Bristol Myers Squibb
g 130 1 Novartis
= Johnson & Johnson
[
2 110 | ——Roche
2 —— Abbott
g —— Boehringer Ingelheim
T 90 Astra Zeneca
g —— Novo Nordisk
£ Baxter International
s 70 —— Sanofi aventis
Q —Eli Lilly
s 5 | — Aetna
8 = UnitedHealth
= Pfizer
% 30 - Takeda
=} ——— Merck& Co Inc
% Becton-Dickinson
2 10 1 === \WellPoint
P Daiichi Sankyo
§ | CIGNA Corp
& -10 ——— Medco Health Solutions Inc.
] Genentech
£ 3 Boston Scientific
w Amgen
Zimmer Holding
-50 - Astellas Pharma
o‘a“>o:ﬂa‘->~:30“’a‘5>ucﬂah>~x__j ‘5>OCQE’—>:—3‘ ‘G>UE.D?6‘—>TJ‘ ‘G>UC_D;3~>~E—3‘ Medtronic
SERO0BVISTSSSHROVT L. 5532V T Q. 5530 V8LE2TSS5ZTL00TVIB2TSS
ROZOH= =7 e Sl e g e Gilead Sciences Inc
Schering Plough
2005 2006 2007 2008 2009 Wyeth
Company EthicalQuote EthicalQuote Difference
31.07.2009 31.07.2008
GlaxoSmithKline 137 115 22
Bristol Myers Squibb 131 108 23
Novartis 128 93 35
Johnson & Johnson 114 100 14
Roche 96 77 19
Abbott 89 101 -12
Boehringer Ingelheim 84 76 8
Astra Zeneca 70 77 -7
Novo Nordisk 63 35 28
Baxter International 63 33 30
Sanofi aventis 61 48 13
Hi Lilly 43 45 -3
Aetna 37 24 13
UnitedHealth 29 11 18
Pfizer 27 23 4
Takeda 21 24 -2
Merck & Co Inc 21 14 6
Becton-Dickinson 20 10 11
WellPoint 16 13 3
Daiichi Sankyo 14 6 8
CIGNA Corp 13 16 -3
Medco Health Solutions Inc 11 5 6
Genentech 9 10 -1
Boston Scientific 9 6 3
Amgen 9 5 3
Zimmer Holding 3 2 1
Astellas Pharma 3 1 2
Medtronic 1 5 -4
Gilead Sciences Inc -7 -13 6
Schering Plough -15 -17 3
Wyeth -39 -44 5

© Covalence SA 09.10.2009 8
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HEALTH CARE SECTOR: COMPANIES IN BI-DIMENSIONAL SPACE

Below, companies have been placed in dlibiensional space according to the quantity of positive
news (offers), on the vertical axis and to the quantity of negative news (demands) on the horizontal
axis. This chartepresents raw quantities of news items without applying the historical erosion nor
the ethical rate.

Health Care sector: companies in bi-dimensional space, 2002 - Jul 2009

1000

900

800

700

600

500

Positive news (ethical offers)

300

150

200 300 400 500 600 700 800 900 1000
Negative news (ethical demands)

100

50

Becton-Dick

Boston Scient
DaiichiSankyo

0

0 50 100 150
Negative news (ethical demands)

A positive correlation can be observed between the two dimensions of the chart: positive and
negative news. To elaborate, mpanies receiving the most positive news are generally also the ones
receiving the most negative news.

We can therefore assume that ethical demands (i.e. stakeholder issues, campaigns, expectations)
stimulate offers (i.e. initiatives, reporting, commuriice); companies that have been intensely
criticized often do a variety of good to counterbalance the bad.

Pfizer Merck & Co Incand Medtronic, showing balanced amounts of news, perfectly illustrate this
frequently observed correlation.

GlaxoSmithKlineBristol Myers SquibtiNovartis andrhe Companynanage to show a strong majority
of positives, whileNyeth, Schering PlougtandGilead Sciences lewolve in the red zone.

© Covalence SA 09.10.2009 9
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HEALTH CARE SECTOR: VOLUME OF INFORMATION

This report continues with a survey of the volume of information collected orHisalth Care sector

in Aug 2008 Jul 2009

Health Care sector: volume of information, Aug 2008 - Jul 2009, total 2089 news

31, 1%

38: 2%

38; 2%
47; 2%
47, 2%

60; 3%

220;11%

= Pfizer

m GlaxoSmithKline

= Novartis

= Johnson & Johnson
= Sanofi aventis

= Merck & Co Inc

= Eli Lilly

= Roche

= Bristol Myers Squibb
= Baxter International
= Novo Nordisk

63; = Astra Zeneca
= Aetna
66; = UnitedHealth
= Wyeth
. = Medtronic
69; 139, 7% m Schering Plough
= Boehringer Ingelheim
74: 49 = Abbott
’ = Amgen
© 69 CIGNACorp
75; 4% 135:6% = WellPoint

97, 5%
98; 5%

132; 6%

116; 6% 116;6%

= Genentech
Becton-Dickinson
Boston Scientific
Medco Health Solutions Inc.
Daiichi Sankyo
Gilead Sciences Inc
Zimmer Holding
Astellas Pharma
Takeda

The above chart shows the volume of information of each company (the left term, in count) with the
percentage (right term in %). The percentage terms represent the part of each company to the overall
amount of news for the period observeHfizershows the highest volume of information, followed by
GlaxoSmithKlineNovartis and The CompanyTogether these four companies repres&8noof all

information gathered on thélealth Care sectan Aug 2008 Jul 2009

HEALTH CARE SECTOR: POSITIVE AND NEGATIVE NEWS

Examining the comparatiwdistribution of positive and negative news acradlss Health Care sector

Health Care sector: positive and negative news by companies, Aug 2008 - Jul 2009

= Positive news (ethical offers) B Negative news (ethical demands)

160
140
120
100
80
60
20 L l L
: L ™
o m il _ B A . AN AN hu .
PSS PP S LLELY O L C. @S PP LEFF @S P&
FFTE L ELE S E L SIS S E S ST EL TS F S
L ¥ L, S L E S SS & FFTF PGS T Lo F LIS
X VQQ(Z&’@®~§Q§@G@%QV.@® Q/é@ &06‘\{\956{\@0\@06% eooe Q“.\\rz,éZ &(0082\&% &
) . -
Q}\,b@ é\g\é@é\, Q',\\,@Q §cz;()\C')“\\c‘? 0(90\ FIre ST & (§<>Q,)§ Qé\\ &
¥ Yo LSS VP >0 £,F N .8 o
V FIESL L & O @ v
T E & o ¥
) S

Top producers of positive newsAug 2008 Jul 200%ave beerPfizer GlaxoSmithKlineNovartisand
The Companywhile Pfizer GlaxoSmithKlineandSanofi Aentiscome first as for negative newshe
Companygets the 4' amount of positives and the B of negatives

© Covalence SA 09.10.2009 10
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HEALTH CARE SECTOR: POSITIVE AND NEGATIVE NEWS

The following two charts describe positive and negative news respectively, registered reghsling
Health Care sectan Aug 2008 Jul 2009 The third chart below expresses changes that have occurred
last year in the distribution of positive and negative news within the industry.

Health Care sector: positive news, Aug 2008 - Jul 2009, total 1369

148; 11%

119
33: 2% 145; 11%

39; 3%

43; 3%

= Pfizer

= GlaxoSmithKline

= Novartis

® Johnson & Johnson
= Sanofi aventis

® Bristol Myers Squibb
= Roche

B EliLilly

= Merck& Co Inc

® Baxter International
= Novo Nordisk

= Aetna

= UnitedHealth

® Astra Zeneca

Considering positive new
only Pfizer registers the first
position (@48 11% of all
positive news gathered on thi
industry) out of 31 Health

49, 4% 108; 8% E%}Eﬁ"ge”"gemeim Care companies, followed by

oL 4% = Schering Plough GlaxoSmithKlineNovartisand
;4% = Medtronic

o5: 7% e orp The Company These four

62 5% oI inson companies together cove

67, 5% 83; 6% e h Solutions Inc. 36% of all positive news or

Daiichi Sankyo
Boston Scientific
Gilead SciencesInc
Zimmer Holding
Takeda

Astellas Pharma

Health Care sector: negative news, Aug 2008 - Jul 2009 total 720

68; 5% this industry.

75; 5% 7.6%

B Pfizer

B GlaxoSmithKline

B Sanofi aventis

= Merck & Co Inc

5 Eli Lilly

= Johnson & Johnson

= Wyeth

® Novartis

u Astra Zeneca

= Medtronic

¥ Schering Plough

" Roche

= UnitedHealth

¥ Bristol Myers Squibb

¥ Aetna

® CIGNA Corp

¥ Amgen

" Novo Nordisk

= Baxter International

5 Abbott
WellPoint

= Genentech

" Boehringer Ingelheim
Boston Scientific
Zimmer Holding
Gilead Sciences Inc
Medco Health Solutions Inc.
Astellas Pharma
Takeda
Daiichi Sankyo
Becton-Dickinson

141%{‘;5%2% 131; 18%
3 2%
16; 2%

17, 2%

Pfizer registers the highest
amount of negative news in thi
Health Care sectdil31, 18%o0f

Ay Rdza G NE Q& Yy
followed by GlaxoSmithKline
Sanofi Aventisand Merck & Co
Inc. These four companie
together cover 42% of all

negative news on this industry
The Companygets the 6

amount of negatives.

75; 10%

49; 7%
30; 4%

31, 4%
34, 5%

49; 7%

20: 6% 48; 7%

Health Care sector: Changes in distribution of news - Aug 2008 - Jul 2009 vs Aug 2007 - Jul 2008

= Positive news (ethical offers) ® Negative news (ethical demands)

8%
6%
4%

2%

0% B
o o q 3 = (%]
E g S E = > g =3 g 5 o 2 5 = g
£ 9 » T = = £ 5 =5 N c = S 5
< g c £ ¢ = d »n 2 2 = o O 5} =4
= 8 2 © 9 < 8 = =1 S o s o = 2
2% o e O O O w = 8 s o = = o h=1 u
6 7y 5 a < @ = 5 s = o S 2 L )
o 2 T = = =} S g = > 2 £ = @
= S = o S = ] = © 1<} SIS = £
2 = 2 2 9 < S 0 = »n <= = £
|73 s © £ o = [=] = 2. S =
< £ ©® = m © < s S %) N
S = =] @ =
-4% T @ 2 <
o 3 = o] S <
o @ T
o
=
(<)
=

-6%
Pfizerand Medtronic experienced the most significant increase of negative8ug 2008- Jul 2009
compared to industry peers, whilBanofi Aventisand Pfizerincreased their positive news coverag

The Companghows a favorable evolution: more positives, less negatives
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THE COMPANY VS HEALTH CARE: GROUPS OF CRITERIA - POSITIVES

The radar chart and table below compare the distribution of positive news among the four groups of
criteria forThe Companwith that of theHealth Care sector

The Company vs Health Care: positive news by criteria groups, Aug 2008 - Jul 2009

A. WORKING
CONDITIONS Johnson & Johnson
OHealth Care sector

D.
INSTITUTIONAL
IMPACT

PRODUCTION

C.IMPACT OF
PRODUCT

Compared to peersThe Companghows relativelylesspositive news in criteria grou@. Impact of
Product(-7%9 andD. Institutional Impac(-999, and more in B. Impact of Productio(l5% andA.
Working Conditiong199.

Criteria and Issues corresponding to the differences within criteria groups are presentbd aext
page.

Criteria group (positives) +/- Health Care The Company
A. WORKING CONDITIONS 1% 9% 10%
B. IMPACT OF PRODUCTION 15% 33% 48%
C. IMPACT OF PRODUCT -7% 29% 22%
D. INSTITUTIONAL IMPACT -9% 29% 20%

© Covalence SA 09.10.2009 12
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THE COMPANY Vs HEALTH CARE: CRITERIA - POSITIVES

The radar chart and table below compare the distribution of positive news among the 45 criteria for

The Companwith that of the Health Cae sector

The Company vs Health Care: positive news by criteria, Aug 2008 - Jul 2009

30 Socially Innovative

37 Social Sponsorship

43 Social Stability

In the Aug 2008 Jul 2009eriod, The Companyas been more vocal than its peers on the following

Product
10%
8%
28 Product Social Utility ' 6%

10 International Presence
20%

18%
16%
14%
12%

35 Pricing / Needs

Production

Johnson & Johnson
0O Health Care sector

26 Environmental Impact of

34 Information to
Consumers

12 Economic Impact

criteria: International PresengeEnvironmental Impet of Production andWaste Management

Covalence Company Report Extract

Major positive issues & keywords farhe Companyhave been:partnership Climate Change
LeadershipCSR awardgnergy carbon emissionsealth; health care fund; researchresponsibility

id Criteria +/-
10 International Presence 8%
26 Environmental Impact of Production 8%
32 Waste Management 2%
34 Information to Consumers 2%
12 Economic Impact 1%
35 Pricing / Needs -2%
43 Social Stability -2%
37 Social Sponsorship -3%
28 Product Social Utility -5%
30 Socially Innovative Product -5%

Health Care
8%
6%
1%

11%
2%
2%
3%

19%
6%
7%

THE COMPANY VS HEALTH CARE: GROUPS OF CRITERIA | NEGATIVES

© Covalence SA 09.10.2009
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The radar chart and table below compare the distribution of negative news among the four groups of
criteria forThe Companwith that of theHealth Care sector

The Company vs Health Care: negative news by criteria groups, Aug 2008 - Jul 2009

A. WORKING ® Johnson & Johnson
CONDITIONS
60% OHealth Care sector

D.
INSTITUTIONAL
IMPACT

B. IMPACT OF
PRODUCTION

C. IMPACT OF
PRODUCT

Compared to the wholdHealth Care sectpiThe Companyhows relativelyless negative news in
criteria groupA. Working Condition$-2%9, B. Impact of Productiot13%9 andD. Institutional Impact
(-599, andsensibly morén C. Impact of Produ¢20%).

Criteria and Issues corresponding to the differences within criteria groups are presented on the next
page.

Criteria group (negatives) +/- Health Care The Company
A. WORKING CONDITIONS -2% 7% 5%
B. IMPACT OF PRODUCTION -13% 38% 25%
C. IMPACT OF PRODUCT 20% 40% 60%
D. INSTITUTIONAL IMPACT -5% 15% 10%

© Covalence SA 09.10.2009 14
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THE COMPANY VS HEALTH CARE: CRITERIA T NEGATIVES

The radar chart and table below compare the distribution of negative news among the 45 criteria for
The Companwith that of the Health Care sector

The Company vs Health Care: negative news by criteria, Aug 2008 - Jul 2009

27 Product Human ® Johnson & Johnson
Risk O Health Care sector

26 Environmental
Impact of Production

34 Information to

1 Labour Standards
Consumers

6 External Working

45 Lobbying Practices Conditions

12 Economic Impact

In the Aug 2008 Jul 2009Qeriod, The Companyas received relatively more criticisms than peers on
the following criteria:ProductHuman RiskEnvironmental Impact of ProductipmandInformation to
Consumers

Major negative issues & keywords fohe Companhave beenProduct brand campaign Marketing
practices Manufacture government Disease Globalchild issues manufacturer disease cancer
medicine

id Criteria +/- Health Care The Company
27 Product Human Risk 13% 22% 35%
26 Environmental Impact of Productic 6% 2% 8%
34 Information to Consumers 5% 12% 18%
6 External Working Conditions 5% 0% 5%
42 Boycott Policy 2% 0% 3%
12 Economic Impact -3% 5% 3%
13 Social Impact -3% 3% 0%
45 Lobbying Practices -3% 3% 0%
1 Labour Standards -4% 4% 0%
18 Downsizing -14% 22% 8%

© Covalence SA 09.10.2009 15
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HEALTH CARE: ISSUES
Now let us have a look at issues & keywords registered foHbath Care sectaturing Aug 2008

Jul 2009The data has been mined to identify relevant keywords (words appearing in news items) and
issues (pradefined categories created with groups of keywords).

Health Care: Issues & Keywords, Aug 2008 - Jul 2009

0 50 100 150 200 250 300 350 400 450 500

Disease Global
program
Productbrand
partnership
Legalissues
Foundations kw
Job cuts/creations
Leadership kw
initiative

disease

research
Educationsupport
treatment
CSRawards
Community issues
medicine

Climate Change Global
childissues
Manufacture KW
health

health care
disease cancer
job

Vaccines
government
disease diabetes
NYSE

access
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HEALTH CARE: COUNTRIES OF ACTION

The next chart shows positive and negative news sorted by countries of action fbtetidéh Care

sectorin Aug 2008 Jul 200 dzy @ NA Sa 2F | QGAz2yé

news is taking place.

Health Care: news by countries of action, Aug 2008 - Jul 2009
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HEALTH CARE: SOURCE GROUPS

The chart below describes the distribution of positive and negative news within source groups for the
Health Care sector

Health Care sector: news by source groups, Aug 2008 - Jul 2009

Positive news (ethical offers) B Negative news (ethical demands)
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Major source groups generating positive news Bresg495, 37%), Specialised preq#60, 34%), and
Individual(blogs,116, 999. Major groups producing negative news &ress(318 459, Specialised
press(157, 2299, andindividual(141, 20%.

THE COMPANY vs HEALTH CARE: SOURCE GROUPS

The next chart comparebhe Compangnd theHealth Care sectaegarding the distribution of news
within source groups.

The Company vs Health Care: news by sources groups, Aug 2008 - Jul 2009
15%
Positive news (ethical offers) ® Negative news (ethical demands)
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Compared taHealth CareThe Companyegistered relatively more positive news from the following
source groupsSpecialised presd0%), Professional organizatio8%), and Broadcasting2%), and
less from:Press(-14%), Enterprise headquarte(-5%9, and Enterprise affiliate(-3%). Looking at
negative newsThe Companthas received more criticisms and demands fr@pecialised preg8%9,
Consultant OECI8%, and Individual (599, and less fromPress(-22%), Broadcasting(-3%9, and
National NG@-29%).
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HEALTH CARE: REGIONS OF SOURCE

Let us examine the distribution of positive and negative news within regions of sources regarding the
Health Care sectdd | SNE aNBIA2y¢ YSlIya GKS NB3IAZ2Yy 2F (KS
based.

Health Care sector: news by sources regions, Aug 2008 - Jul 2009

Positive news (ethical offers)  ® Negative news (ethical demands)

900
800
700
600
500
400
300

200
100
0 — — —

Africa Asia - Pacific Europe Latin America North America

North America and Europe shawch bigger amounts of both positive and negative news with North
America on top. Other regions accoudot less than 15% of overall news distribution. All regions show
positive balances of positive vs. negative news.

THE COMPANY vS HEALTH CARE: REGIONS OF SOURCE

The radar and table below compaféhe Companyand the Health Care sectoin regards to the
distribution of news within regions of sources.

The Company vs Health Care: news by source regions, Aug 2008 - Jul 2009

Africa

Africa ® Johnson & Johnson
Johnson & Johnson 90%
g OHealth Care

O Health Care

Latin
America

North

North America ” “Europe

Europe America
Region Difference Health Care The Company
Africa 0% -1% 1% 1% 1% 0%
Asia - Pacific 2% -2% 5% 5% 7% 3%
Europe -17% -23% 31% 33% 14% 10%
North America 19% 23% 57% 59% 76% 83%
Latin America -3% 3% 5% 3% 2% 5%

Compared to theHealth Care sectoFhe Companghows a bigger share of both positive (+19%) and
negative news (+23% 83%) in North AmericaEurope shows syntec (to the sector) smaller sizes
in both positives and negatives.
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HEALTH CARE: COUNTRIES OF SOURCES

The following chart describing thidealth Care sectashows positive and negative news sorted by
countries of source forAug 2008- Jul 2009 &/ 2dzy UNASa 2F a2dz2NDOSa¢
information sources are based.

Health Care sector: Countries of sources, Aug 2008 - Jul 2009
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HEALTH CARE: LIST OF ACTIVE SOURCES

The chart below shows sources having generated positive and negative news rdealtly Care
companies during\ug 2008 Jul 2009 The amount of different sources &2

Health Care sector: List of active sources, Aug 2008 - Jul 2009

o

5 10 15 20 25 30 35 40 45 50

CSRwire |

pharmalot
europapress.es : Informacion de actualidad y noticias |
Reuters
Business Wire
sciencecarreer.sciencemag.org
PR Newswire
MarketWatch
aetna.com
The Wall Street Journal
tradingmarkets
dbtechno |
Inclusive Business |
Novartis
Bloomberg.com
bnetindustries
Entorno Inteligente
AlertNet.org
Blog taragana.com
Bristol-Myers Squibb
Earthtimes
Environmental Leader
Fred Hutchinson Cancer Research Center
KTRE-TV
naturalnews
nueva prensade Guayana
Sanofi Aventis
BioMed Reports
Capital One Financial Corp
Eli Lilly
Hartford Business
Le Monde
Pfizer
Bristol Myers Squibb
eleconomista
faz.net
Impactiviti blog
The Washington Post
biospace
euroinvestor
fiercebiotech.com
FiercePharma
Injury board
Novo Nordisk
The Earth Times
Acceso.com
Analitica
Baxter Worldwide
Bio-medicine
bulletin.aarp.org
challenges.fr
chattahbox.com
Chattershmatter
correo farmaceutico
INDYSTAR.com
InsideIndianaBusiness.com
Matter Network
Merck
nj.com
NouvelObs.com
Pfizer Espana
pharmiweb
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4. THE COMPANY COMPANY ANALYSIS - HISTORY

ETHICALQUOTE REPUTATION CURVE

The Companyuly 08 EthicalQuote: 100 | change: +14 | July 09 EthicalQuote: 114
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The charts above display the EthicalQuqtéhe actual dynamic ethical reputation tracker, and the Gain/Loss
representing the monthly change of thethicalQuote. The third chart shows the EthicalQuote per month versus
the erosion (red dots). The erosion is set at 2% of the EthicalQuoté.dt tan be considered as the objective to
reach in order to keep the EthicalQuaténence ethical reputation of the company unchanged.

The two charts below give a view of the gross material at the core of the metrics: Offer (positive news), Demand
(negative news), volume (= Offer + Demand); the EthicalRate: (©Bemand)/ volume). These elements are
the objects used in the analysis such as, criterid%), sources, countries and so on.

40 = Demand (negative news)

35 = (Offer (positive news)
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ETHICALQUOTE COMMENT

After experiencing its peak in Q4 200de Companyas seen its EthicalQuote decline from 140| to
100 (July 2008). In the last 12 months, the company has managed to retrieve portion of its past/loss to
114. In comparison to peer§he Companyemained strong and maintained its leadership het
Working Conditions and Impact of Production criteria groups. The company has experienced a
reduction of the pressure on its products since the settlement of@ndo Evra case in 2008, but stjll
needs to rebuild the score in the Impact of Product gréwpere The Companis ranked 530 across
541 companies.

THE COMPANY: CRITERIA GROUPS HISTORICAL

This section examines how the EthicalQuote reputation curve calculate@h®rCompanyn each
criteria group has evolved historically in th@d4 - Jul 2009eriod.

The Company: EthicalQuote reputation curve of groups of criteria, 2004 - Jul 2009

= A. WORKING CONDITIONS B. IMPACT OF PRODUCTION
= C. IMPACT OF PRODUCT D. INSTITUTIONAL IMPACT
100

80
60

40 f— —

20

2005 2006 2007 2008 2009

The EthicalQuote score calculated for criteria gréupNorking Conditionsasbeen stagnatng since
2007 ;howeverthe company is still n°1 in the sect&. Impact of Productiohas managed to reach
its highest score in history after several years afdémg performance; retrieval was mainly due to the
climate change issu@. Institutional Impachas remained stable.

C. Impact of Producetosed up after having been under attack for two years with relation to ththa

Evra birth control patch affair hE case did reach its peak in the first half of 2008. After settlement of
the law suit, the company had to face negatommmentson the aggressive marketing of éébel use

for Risperdal and NatrecoAs the criticism lost in intensity (and ceased after settlement of Ortho

Evra case) and despite a negative balance of news, the Impact of Product criteria group could benefit
from the systemic erosion of past information as the curve shows. Eventhough the trend seems to go
up, the reputation of the compay has been damaged on Products.
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THE COMPANY: CRITERIA IN BI-DIMENSIONAL SPACE - HISTORY

The criteria below are located in adimensional space according to the quantity of positive news
on the vertical axis and the quantity of negative newson the horizontal axis, registered fdhe
Companyin the 2002- Jul 200%eriod

The Company: criteria in bi-dimensional space, 2002 - Jul 2009
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Positive news (ethical offers)

40
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14 4 100

33Eco Inno

10

31 Product Envil

0

0 2

6 8 10 12 14 16 18 20
Negative news (ethical demands)

The following criteria show similar amounts of positive and of negative n8stnformation to
Consumers35.Pricing / Needs The correlation between positive and negativewsecould indicate
that The Companisgivingdirect response$o criticisms on thesalisputedmatters.

On criteria27. Product HumarRisk 18. Downsizing 43. Anticorruption Policy and 23. Intellectual
Property RightsThe Companyiasy QG 6 SSy +6fS G2 olFflkyOS yS3ariargs
these criteria have carried the toughest ethical challenfggthe company

Criteria 37. SocialSponsorship26. Environmental Impact oProduction 10. International Presenge
13. Social Impagtand 39. Humanitarian Policypresenta significant amounbf positive newstems
and little negative. Here we can suppose that autanous, proactive action is takeata gathered
under these criteria can also be considered iaiiatives or indirect responsegiven to ethical
challenges coded under differenti@ria.
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THE COMPANY AUG 2008 - JUL 2009 ANALYSIS
CRITERIA GROUPS

The chart below shows the distribution of news among the four groups of criterieh®Company

The Company: news according to 4 groups of criteria, Aug 2008 - Jul 2009

Positive news (ethical offers)  ® Negative news (ethical demands)
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A.WORKING B.IMPACT OF C.IMPACT OF D.INSTITUTIONAL
CONDITIONS PRODUCTION PRODUCT IMPACT
(6 criteria) (20 criteria) (11 criteria) (8 criteria)

Criteria groupB. Impact of Productiogathered by far the largest amount of positive ne@s.Impact

of Product received a majority of negative news making of the company one of the laggards across
sectors with regardo products. All other three groups show comfortable positive balances and
consequential top rankings.

45 CRITERIA
Sorting data by criteria allows for a closer look at the most pressing areas conceneifigpmpany

The Company: positive and negative news by 45 criteria, Aug 2008 - Jul 2009

Positive news (ethical offers) ® Negative news (ethical demands)
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1/2/3/4/5 6 78/9/1011/12/13/141516 17 18/19/20 21 22|23|24/25/26/27 28 29 30 31 32|33|34/35/36 37 38 39 40 41 42 43 44 45
A.WORKING B.IMPACT OF PRODUCTION C.IMPACT OF PRODUCT D. INSTITUTIONAL
CONDITIONS IMPACT

The criteria showing the most positive news namifite Companwyare: 37. Social Sponsorshif0.
International Presen¢@6. Environmental Impaatf Production34. Information toConsumerand 11
Joint VenturesThe criteria registering the highest quantities of negative nexgs27. ProductHuman
Risk 34. Informationto Consumer26. Environmentalmpact of Productionl8. Downsizingand 38.
AnticorruptionPolicy Major criteria will be analyzed in details on pagesto 61
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RECENT CHANGES WITHIN CRITERIA GROUPS T POSITIVES NEWS

The chart below shows changes in the distribution of positive news among the four groups of criteria
overAug 2008 Jul 2009or The Company

The Company: recent changes within criteria groups - Positives

A. WORKING
CONDITIONS Aug 2008 - Jul 2009
OAug 2007 - Jul 2008

D.
B. IMPACT OF
INSTITUTIONAL
IMPACT PRODUCTION

C.IMPACT OF
PRODUCT

Within positive news criteria grou. Impact ofProduction(+9%) andC. Impact of Pduct (+3%9
have gained importance over the last period of time, at the expend®. dhstitutional Impac{-5%9
and, more importantlyA. Working Condition&68%).

Criteria and Issues corresponding to the changes withiteria groups are presented on the next
page.

Criteria group (positive news) Change| Aug 2007 - Jul 2008 | Aug 2008 - Jul 2009
A. WORKING CONDITIONS -8% 17% 10%
B. IMPACT OF PRODUCTION 9% 39% 48%
C. IMPACT OF PRODUCT 3% 19% 22%
D. INSTITUTIONAL IMPACT -5% 25% 20%

© Covalence SA 09.10.2009 26



Covalence

Ethical quotation system

Covalence Company Report Extract

EVOLUTION OF CRITERIA WEIGHT WITHIN POSITIVE NEWS

The chart below shows criteria that have gained or lost importance déirgg2008 Jul 2009or The

Companywithin positive news.

The Company: recent evolution of criteria weight within positive news

39 Humanitarian Policy

4 Training & Insertion //I/
\
43 Social Stability \\

40 Human Rights Policy

Criteria gaining weight within positive news last year have beden:abour Standardsll. Joint

14%

10%

1 Labour Standards
16%

12%

8%

6%

4%

38 Anticorruption Policy

=

Aug 2008 - Jul 2009
OAug 2007 - Jul 2008

11 Joint Ventures

10 International Presence

34 Information to Consumers

32 Waste Management

Ventures10. International Presen¢@&4. Information to Consumerand32. Waste Management
In the Aug 2008- Jul 2009period, majorpositive issues & keywords fofrhe Companyhave been:
partnership Climate Changd.eadershipCSR award&nergy carbon emissiondealth, health care

fund, andresearch.

id Criteria

1 Labour Standards

11 Joint Ventures

10 International Presence
34 Information to Consumers
32 Waste Management
38 Anticorruption Policy
40 Human Rights Policy
43 Social Stability

4 Training & Insertion
39 Humanitarian Policy
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RECENT CHANGES WITHIN CRITERIA GROUPS I NEGATIVE NEWS

The chart below shows changes in the distribution of negative news among the four groups of criteria
overAug 2008 Jul 2009or The Company

The Company: recent changes within criteria groups - Negatives

A. WORKING
CONDITIONS

60% = Aug 2008 - Jul 2009
OAug 2007 - Jul 2008

D.
INSTITUTIONAL
IMPACT

B. IMPACT OF
PRODUCTION

C.IMPACT OF
PRODUCT

Within negative news criteria grous. Impact of Produdt35%9 andD. Institutional Impac{+7%
gained imporance recently, whild. Impact of Productiot13%9 andA. Working Condition§15%)
registered relatively less points.

Criteria and Issues corresponding to the changes within criteria groups are presented on the next
page.

Criteria group (negative news) Change| Aug 2007 - Jul 2008 | Aug 2008 - Jul 2009
A. WORKING CONDITIONS -15% 20% 5%
B. IMPACT OF PRODUCTION -13% 38% 25%
C. IMPACT OF PRODUCT 35% 25% 60%
D. INSTITUTIONAL IMPACT -71% 17% 10%
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EVOLUTION OF CRITERIA WEIGHT WITHIN NEGATIVE NEWS

The following chart highlights criteria that have gained or lost importance déutg2008- Jul 2009
for The Companwithin negative news.

The Company: recent evolution of criteria weight within negative news

® Aug 2008 - Jul 2009

26 Environmental

Impact of Production O AUQ 2007 - Jul 2008
25%
23 Intellectual Property 6 External Working
Rights Conditions

40 Human Rights 38 Anticorruption

Policy ‘ Policy
34 Information to l 32 Waste

Consumers Management
’ . 28 Product Social
45 Lobbying Practices Utilty

39 Humanitarian Policy

Criteria gaining weight within negative nevest yearwere: 26. Environmental Impact of Productipn
6. External Working Condition88. Anticorruption Policy32. Waste Managementand 28. Product
Social Utility

In the Aug 2008- Jul 2009period, major negative issues & keywords fidre Companyave been:
Legal issues, Product brand, campaign, Marketing practices, Manufacture, government, Disease
Global, and child issues.

id Criteria Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009
26 Environmental Impact of Production 6% 1% 8%
6 External Working Conditions 5% 0% 5%
38 Anticorruption Policy 3% 4% 8%
32 Waste Management 3% 0% 3%
28 Product Social Utility 3% 0% 3%
39 Humanitarian Policy -1% 1% 0%
45 Lobbying Practices -3% 3% 0%
34 Information to Consumers -5% 23% 18%
40 Human Rights Policy -7% % 0%
23 Intellectual Property Rights -9% 11% 3%
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CRITERIA IN BI-DIMENSIONAL SPACE - AUG 2008 - JUL 2009

The criteria below are located in adimensional space according to the quantity of positive news
on the vertical axis anthe quantity of negative news on the horizontal axis, registered fdihe
Companyin Aug 2008 Jul 2009

The Company: criteria in bi-dimensional space, Aug 2008 - Jul 2009
20

)
16
14
12

10

Positive news (ethical offers)

4

12 Economic |

4Training &ns
30 Socially”Inridv:

28 Product Social
6 Ex
0

0 2 4 6 8 10 12 14 16 18 20
Negative news (ethical demands)

Criteria showing the most positive news fiine Companin the Aug 2008 Jul 2009eriod were:37.
Social SponsorshiplO. International Preserg 26. Environmatal Impact of Production 34.
Information toConsumersand 11 Joint Ventures

Criteria registering the most negatives wef. ProductHuman Risk34. Informationto Consumers
26. Environmentalmpact of Productionl8. Downsizingand 38. AnticorruptionPolicy
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ISSUES

This section looks at issues regardirfge Companyn Aug 2008 Jul 2009 The data has been mined
to identify relevant keywords (words appearing in news items) and issuesdéfired catgories
created with groups of keywords).

MAJOR ISSUES & KEYWORDS

The chart below highlights counts of positive and negative news items nafhi@gCompanyand
including those issues & keywords (it is to be noted that several issues gwarkis can be found in
one news item).

In the following pages 5 among major issues registered regartiiveg Companyare analyzed in
details:Climate ChangeCSR awarc&egal issuedMarketing practicesandProduct brand

The Company: Issues & keywords across criteria Aug 2008 - Jul 2009

0 5 10 15 20 25 30 35 40 45

partnership
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energy
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campaign
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CLIMATE CHANGE

The rulebased charts below express counts of news itemsThe Companyegarding Climate
Changeby ksues & keywordsCountries of action, Criteria, as well as by Camnigs, and a historical
perspective.

Climate Change: Issues and keywords
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Climate Change: Countries of action Climate Change: Criteria, Aug 2008 - Jul 2009
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Climate Change: Comments & Sources
Climate Change: Comments

The Companyget goals to keep their company environmentally friendly. As a member of the national Green
Power PartnershipThe Companygources a total of 34 percent of its electricity from renewables. At the same
GAYST K28SOSNE (K $s aeishiglThe&@rpanyakd chahged theiphckaging of their plastic
bottles, due to harmful chemicals used in the manufacturing process, switching their packaging of liquids to safe
non-polycarbonate containers.

As one of the 21 Climate Saver companirking in partnership with WWFhe Companis contributing to the

goal of collectively cutting carbon emissions by 14 million tonnes annually through developing practieal, cost
effective strategies that reduce emissions of CO2 and at the sangestive the companies hundreds of millions

of dollars. The Climate Saver companies have announced an estimated 50 million tons of voluntary emissions
reductions by 2010 since the program's inception in 1999.

In partnership with Practice Greenhealffhe Companjaunched a sustainability research and training program
within the U.S. health care sector. The partnership aims to prepare professionals at hospitals and other health
care facilities to reduce environmental impacts and develop sustainableatpes at their facilities.

Below the quantity of positive and negative news registered Tfhe Companyegarding Climate Changés
distributed according to source groups, countries of source and the list of most active sources.

Climate Change: Source groups, Aug 2008 - Jul 2009
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CSR AWARDS

The rulebased charts below express counts of news itemsTfee CompanyegardingCSR awardsy
Issues & keywordsCountries of action, Criteria, as well as by Companies, and a historical perspective.

CSR awards: Issues & keywords
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CSR awards: Countries of action CSR awards: Criteria, Aug 2008 - Jul 2009
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