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1. SUMMARY 

Identity Results Trend 

Company: The Company Positive news: 94 Future  ¬ 

Period: Aug 2008 - Jul 2009 Negative news: 40 Present ¬ 

Data updated: 31.07.2009 Volume of information: 134 Past ¬ 

Report released: 09.10.2009 EthicalQuote: 114 Ranking in Sector: 
7

th
    

 
/ƻƳǇŀǊƛƴƎ /ƻǾŀƭŜƴŎŜΩǎ 9ǘƘƛŎŀƭ wŀƴƪƛƴƎ ƻŦ 31 Health Care companies calculated from 2002 to 
31.07.2009, GlaxoSmithKline is leading, ahead of Bristol Myers Squibb and Novartis, while Gilead 
Sciences Inc  and Schering Plough occupy the last positions; The Company is 7th. 
 

Positive news (ethical offers) Negative news (ethical demands) 
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In Aug 2008 - Jul 2009 major issues and keywords registered for The Company have been: 
partnership; Climate Change; Leadership; energy; CSR awards; carbon emissions; campaign; Legal 
issues; Marketing practices; fund; and health. The most active criteria for The Company in the Aug 
2008 - Jul 2009 period are shown below: 
 
The Company: major criteria receiving positive and negative news Aug 2008 - Jul 2009 
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2. MAIN FINDINGS 
 

Findings Page 

On 31.07.2009, GlaxoSmithKline is leading Covalence Ethical Ranking for 31 companies in 
the Health Care sector, ahead of Bristol Myers Squibb and Novartis, while Gilead Sciences 
Inc  and Schering Plough occupy the last positions. The Company is 7th. 

6 

¢ƘŜ ŎƻƳǇŀƴȅΩǎ ǊŀƴƪƛƴƎ ƛƴ /Φ LƳǇŀŎǘ ƻŦ tǊƻŘǳŎǘ ƛǎ ǇŀǊǘƛŎǳƭŀǊƭȅ ŀƭŀǊƳƛƴƎ ς in the cross 
sectors ranking The Company  ranks 531

th
 out of 541 companies. 

7 

Top producers of positive news in Aug 2008 - Jul 2009 have been Pfizer, GlaxoSmithKline, 
Novartis and The Company, while Pfizer, GlaxoSmithKline, and Sanofi Aventis come first as 
for negative news. The Company gets the 4th amount of positives and the 6th of negatives. 

10, 11 

Pfizer and Medtronic experienced the most significant increase of negatives in Aug 2008 - 
Jul 2009 compared to industry peers, while Sanofi Aventis and Pfizer increased their 
positive news coverage. The Company shows a favorable evolution: more positives, less 
negatives. 

11 

Compared to peers, The Company shows relatively less positive news in criteria group C. 
Impact of Product and D. Institutional Impact, and more in B. Impact of Production and A. 
Working Conditions . 

12 

In the Aug 2008 - Jul 2009 period, The Company has been more vocal than its peers on the 
following criteria: International Presence, Environmental Impact of Production, and Waste 
Management. 

13 

Compared to the whole Health Care sector, The Company shows relatively less negative 
news in criteria group A. Working Conditions, B. Impact of Production and D. Institutional 
Impact, and sensibly more in C. Impact of Product. 

14 

The Company has received relatively more criticisms than peers on the following criteria: 
Product Human Risk, Environmental Impact of Production, and Information to Consumers. 

15 

Compared to the Health Care sector The Company shows a bigger share of both positive 
(+19%) and negative news (+23% to 83%!) in North America. Europe shows symetric (to 
the sector) smaller sizes in both positives and negatives. 

19 

Compared to the Mining & Metals Industry, Alcoa registered more negative news from 
Specialized Press and from Individual (blogs). As for positives Alcoa showed more news 
items in the Specialized Press and Enterprise Headquarter groups. 

17 

After experiencing its peak in Q4 2006, The Company has seen its EthicalQuote decline 
from 140 to 100 (July 2008). In the last 12 months, the company has managed to retrieve 
portion of its past loss to 114. In comparison to peers, The Company remained strong and 
maintained its leadership in the Working Conditions and Impact of Production criteria 
groups. The company has experienced a reduction of the pressure on its products since the 
settlement of the Erth Evra case in 2008, but still needs to rebuild the score in the Impact 
of Product group 

23 

The criteria showing the most positive news naming The Company are: 37. Social 
Sponsorship, 10. International Presence, 26. Environmental Impact of Production, 34. 
Information to Consumers and 11. Joint Ventures. The criteria registering the highest 
quantities of negative news are: 27. Product Human Risk, 34. Information to Consumers, 
26. Environmental Impact of Production, 18. Downsizing and 38. Anticorruption Policy. 

25 

Within positive news criteria groups B. Impact of Production (+9% ) and C. Impact of 
Product  (+3%) have gained importance over the last period of time 

26 

Findings (continue) Page 
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Criteria gaining weight within positive news last year have been: 1. Labour Standards, 11. 
Joint Ventures, 10. International Presence, 34. Information to Consumers, and 32. Waste 
Management. 

27 

Within negative news criteria groups C. Impact of Product (+35%) and D. Institutional 
Impact (+-7%) gained importance recently 

28 

Criteria gaining weight within negative news last year were: 26. Environmental Impact of 
Production, 6. External Working Conditions, 38. Anticorruption Policy, 32. Waste 
Management, and 28. Product Social Utility. 

29 

The major issues that had a positive effect of the Health Care sectorΩǎ ŜǘƘƛŎŀƭ ǊŜǇǳǘŀǘƛƻƴ ƛƴ 
the Aug 2008 - Jul 2009 period were: Diseases; program; partnership; Foundations; 
initiative; Leadership; CSR awards; disease. On the negative side, major issues have been: 
Product brand; Legal issues; Diseases; Job cuts/creations; Manufacture; job; Job 
cuts/creations; Marketing practices. 

31 

5 among major issues registered regarding The Company are analyzed in details: Climate 
Change; CSR awards; Legal issues; Marketing practices; and Product brand. 

31 

Major countries of action for The Company have been: USA (balanced), China (balanced), 
India (negatives only), Brazil, Kenya, Nepal and Spain (all positives). 

42 

Specialised press, Press and Individual (blogs) are the major producers of positive news 
naming The Company over Aug 2008 - Jul 2009. Looking at negative news, Specialised 
press, Individual and Press come in first. 

43 

Over Aug 2008 - Jul 2009 Specialised press (+10%) and Professional organization (+3%) 
have gained importance within positive news, while Press (-12%) and Enterprise 
headquarter (-6%) reduced their weight. Within negatives Specialised press (20%) and 
Consultant OECD (13%) have emerged to the detriment of Press (-22%) and Individual (-
9%). 

44 

In terms of volume of information, North America has generated the most news over the 
last year by far. Europe followed way behind 

44 

Criteria presenting Risks are: 18. Downsizing, 27. Product Human Risk 58 

Criteria showing Risks and Opportunities are: 12. Economic Impact, 13. Social Impact, 26. 
Environmental Impact of Production, and 34. Information to Consumers 

58 

Criteria showing Opportunities are: 1. Labour Standards, 10. International Presence, 11. 
Joint Ventures, 13. Social Impact, 37. Social Sponsorship 

59 

Like the average Health Care company, J&J has been under pressure since the peak 
reputation in 2006 

60 

The Company should communicate more on Working conditions to reinforce its 
leadership in this group (#1 in ranking) 

61 

Consumer health products and OTC drugs will come under growing pressure in the future 
as some big players are trying to build presence in the market; this market will be exposed 
to a lot of surveillance with relation to marketing practices 

62 
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ETHICAL RANKING 

 

The table below presents Covalence Ethical Ranking for 31 companies in the Health Care sector, with 
data spanning the 2002 - Jul 2009 period. The ranking combine the EthicalQuote (measure of 
popularity) and the scores calculated in each criteria group (measure of diversified performance).  

On 31.07.2009, GlaxoSmithKline is leading, ahead of Bristol Myers Squibb and Novartis, while Gilead 
Sciences Inc  and Schering Plough occupy the last positions. The Company is 7th.  

 

Covalence Ethical Ranking 

across sectors

Covalence Ethical 

Ranking in sector
Company

27 1 GlaxoSmithKline

34 2 Bristol Myers Squibb

53 3 Novartis

62 4 Roche

70 5 Abbott

71 6 Boehringer Ingelheim

76 7 Johnson & Johnson

85 8 Astra Zeneca

98 9 Novo Nordisk

104 10 UnitedHealth

127 11 Baxter International

137 12 Aetna

142 13 Eli Lilly

143 14 Sanofi aventis

175 15 Pfizer

228 16 Becton-Dickinson

229 17 Merck & Co Inc

234 18 Takeda

293 19 Daiichi Sankyo

294 20 WellPoint

315 21 Medco Health Solutions Inc.

317 22 CIGNA Corp

329 23 Genentech

336 24 Boston Scientif ic

344 25 Amgen

423 26 Medtronic

424 27 Zimmer Holding

433 28 Astellas Pharma

453 29 Wyeth

478 30 Schering Plough

515 31 Gilead Sciences Inc
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ETHICAL RANKING: DETAILS 
 

 
 

 
#7 of Covalence Ethical Ranking in its sector, The Company gets the 4th EthicalQuote. The Company is 
1st in criteria group A. Working Conditions, 1st in B. Impact of Production, 27th in C. Impact of Product 
and 8th in D. Institutional Impact. 
 
¢ƘŜ ŎƻƳǇŀƴȅΩǎ ǊŀƴƪƛƴƎ ƛƴ /Φ LƳǇŀŎǘ ƻŦ tǊƻŘǳŎǘ ƛǎ ǇŀǊǘƛŎǳƭŀǊƭȅ ŀƭŀǊƳƛƴƎ ς in the cross sectors ranking 
The Company  ranks 531th out of 541 companies. 
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HEALTH CARE SECTOR: ETHICALQUOTE REPUTATION CURVE 2002 - JUL 2009 

The chart and table below compare the EthicalQuote reputation curves of 31 companies in the Health 
Care sector, with data spanning the last 5 years. EthicalQuote serves as a base for the calculation of 
Covalence Ethical Rankings, together with scores found in each criteria group. In Aug 2008 - Jul 2009, 
GlaxoSmithKline is leading, ahead of Bristol Myers Squibb, Novartis, and The Company, while Wyeth 
and Schering Plough occupy the last positions.  

Health Care sector: EthicalQuote reputation curve 2002 - Jul 2009  
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GlaxoSmithKline
Bristol Myers Squibb
Novartis
Johnson & Johnson
Roche
Abbott
Boehringer Ingelheim
Astra Zeneca
Novo Nordisk
Baxter International
Sanofi aventis
Eli Lilly
Aetna
UnitedHealth
Pfizer
Takeda
Merck & Co Inc
Becton-Dickinson
WellPoint
Daiichi Sankyo
CIGNA Corp
Medco Health Solutions Inc.
Genentech
Boston Scientific
Amgen
Zimmer Holding
Astellas Pharma
Medtronic
Gilead Sciences Inc
Schering Plough
Wyeth  

Company
EthicalQuote           

31.07.2009

EthicalQuote     

31.07.2008
Difference

GlaxoSmithKline 137 115 22

Bristol Myers Squibb 131 108 23

Novartis 128 93 35

Johnson & Johnson 114 100 14

Roche 96 77 19

Abbott 89 101 -12

Boehringer Ingelheim 84 76 8

Astra Zeneca 70 77 -7

Novo Nordisk 63 35 28

Baxter International 63 33 30

Sanofi aventis 61 48 13

Eli Lilly 43 45 -3

Aetna 37 24 13

UnitedHealth 29 11 18

Pfizer 27 23 4

Takeda 21 24 -2

Merck & Co Inc 21 14 6

Becton-Dickinson 20 10 11

WellPoint 16 13 3

Daiichi Sankyo 14 6 8

CIGNA Corp 13 16 -3

Medco Health Solutions Inc. 11 5 6

Genentech 9 10 -1

Boston Scientif ic 9 6 3

Amgen 9 5 3

Zimmer Holding 3 2 1

Astellas Pharma 3 1 2

Medtronic 1 5 -4

Gilead Sciences Inc -7 -13 6

Schering Plough -15 -17 3

Wyeth -39 -44 5
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HEALTH CARE SECTOR: COMPANIES IN BI-DIMENSIONAL SPACE 

 
Below, companies have been placed in a bi-dimensional space according to the quantity of positive 
news (offers), on the vertical axis and to the quantity of negative news (demands) on the horizontal 
axis. This chart represents raw quantities of news items without applying the historical erosion nor 
the ethical rate. 
 
Health Care sector: companies in bi-dimensional space, 2002 - Jul 2009 
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A positive correlation can be observed between the two dimensions of the chart: positive and 
negative news. To elaborate, companies receiving the most positive news are generally also the ones 
receiving the most negative news. 
 
We can therefore assume that ethical demands (i.e. stakeholder issues, campaigns, expectations) 
stimulate offers (i.e. initiatives, reporting, communication); companies that have been intensely 
criticized often do a variety of good to counterbalance the bad. 
 
Pfizer, Merck & Co Inc, and Medtronic, showing balanced amounts of news, perfectly illustrate this 
frequently observed correlation. 
 
GlaxoSmithKline, Bristol Myers Squibb, Novartis and The Company manage to show a strong majority 
of positives, while Wyeth, Schering Plough, and Gilead Sciences Inc evolve in the red zone.  
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HEALTH CARE SECTOR: VOLUME OF INFORMATION 

 

This report continues with a survey of the volume of information collected on the Health Care sector 
in Aug 2008 - Jul 2009.  
 
Health Care sector: volume of information, Aug 2008 - Jul 2009, total 2089 news 
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Pfizer
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Johnson & Johnson
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Merck & Co Inc
Eli Lilly
Roche
Bristol Myers Squibb
Baxter International
Novo Nordisk
Astra Zeneca
Aetna
UnitedHealth
Wyeth
Medtronic
Schering Plough
Boehringer Ingelheim
Abbott
Amgen
CIGNA Corp
WellPoint
Genentech
Becton-Dickinson
Boston Scientific
Medco Health Solutions Inc.
Daiichi Sankyo
Gilead Sciences Inc
Zimmer Holding
Astellas Pharma
Takeda  

 

The above chart shows the volume of information of each company (the left term, in count) with the 
percentage (right term in %). The percentage terms represent the part of each company to the overall 
amount of news for the period observed. Pfizer shows the highest volume of information, followed by 
GlaxoSmithKline, Novartis, and The Company. Together these four companies represent 37% of all 
information gathered on the Health Care sector in Aug 2008 - Jul 2009.   
 
 

HEALTH CARE SECTOR: POSITIVE AND NEGATIVE NEWS 

Examining the comparative distribution of positive and negative news across the Health Care sector: 
 
Health Care sector: positive and negative news by companies, Aug 2008 - Jul 2009 
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Top producers of positive news in Aug 2008 - Jul 2009 have been Pfizer, GlaxoSmithKline, Novartis and 
The Company, while Pfizer, GlaxoSmithKline, and Sanofi Aventis come first as for negative news. The 
Company gets the 4th amount of positives and the 6th of negatives. 
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HEALTH CARE SECTOR: POSITIVE AND NEGATIVE NEWS 

The following two charts describe positive and negative news respectively, registered regarding the 
Health Care sector in Aug 2008 - Jul 2009. The third chart below expresses changes that have occurred 
last year in the distribution of positive and negative news within the industry. 
 

Health Care sector: positive news, Aug 2008 - Jul 2009, total 1369 
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Baxter International
Novo Nordisk
Aetna
UnitedHealth
Astra Zeneca
Boehringer Ingelheim
Wyeth
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CIGNA Corp
WellPoint
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Zimmer Holding
Takeda
Astellas Pharma  

Considering positive news 
only Pfizer registers the first 
position (148, 11% of all 
positive news gathered on the 
industry) out of 31 Health 
Care companies, followed by 
GlaxoSmithKline, Novartis and 
The Company. These four 
companies together cover 
36% of all positive news on 
this industry. 

Health Care sector: negative news, Aug 2008 - Jul 2009 total 720 

Pfizer registers the highest 
amount of negative news in the 
Health Care sector (131, 18% of 
ƛƴŘǳǎǘǊȅΩǎ ƴŜƎŀǘƛǾŜ ƴŜǿǎΣ 
followed by GlaxoSmithKline, 

Sanofi Aventis and Merck & Co 
Inc. These four companies 
together cover 42% of all 
negative news on this industry. 
The Company gets the 6th 
amount of negatives. 
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Health Care sector: Changes in distribution of news - Aug 2008 - Jul 2009 vs Aug 2007 - Jul 2008 
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Pfizer and Medtronic experienced the most significant increase of negatives in Aug 2008 - Jul 2009 
compared to industry peers, while Sanofi Aventis and Pfizer increased their positive news coverage. 
The Company shows a favorable evolution: more positives, less negatives. 
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THE COMPANY VS HEALTH CARE: GROUPS OF CRITERIA - POSITIVES 
 

The radar chart and table below compare the distribution of positive news among the four groups of 
criteria for The Company with that of the Health Care sector. 
 
 

The Company vs Health Care: positive news by criteria groups, Aug 2008 - Jul 2009 
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Compared to peers, The Company shows relatively less positive news in criteria group C. Impact of 
Product (-7%) and D. Institutional Impact (-9%), and more in B. Impact of Production (15%) and A. 
Working Conditions  (1%).  
 
Criteria and Issues corresponding to the differences within criteria groups are presented on the next 
page. 

 

 

Criteria group (positives) +/- Health Care The Company 

A. WORKING CONDITIONS 1% 9% 10% 

B. IMPACT OF PRODUCTION 15% 33% 48% 

C. IMPACT OF PRODUCT -7% 29% 22% 

D. INSTITUTIONAL IMPACT -9% 29% 20% 
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THE COMPANY VS HEALTH CARE: CRITERIA - POSITIVES 

 
The radar chart and table below compare the distribution of positive news among the 45 criteria for 
The Company with that of the Health Care sector. 

 
The Company vs Health Care: positive news by criteria, Aug 2008 - Jul 2009 
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In the Aug 2008 - Jul 2009 period, The Company has been more vocal than its peers on the following 
criteria: International Presence, Environmental Impact of Production, and Waste Management. 
 
Major positive issues & keywords for The Company have been: partnership, Climate Change; 
Leadership; CSR awards; energy; carbon emissions; health; health care; fund; research; responsibility. 
 
 

id Criteria +/- Health Care The Company 

10 International Presence 8% 8% 16% 

26 Environmental Impact of Production 8% 6% 14% 

32 Waste Management 2% 1% 3% 

34 Information to Consumers 2% 11% 13% 

12 Economic Impact 1% 2% 3% 

35 Pricing / Needs -2% 2% 0% 

43 Social Stability -2% 3% 1% 

37 Social Sponsorship -3% 19% 16% 

28 Product Social Utility -5% 6% 1% 

30 Socially Innovative Product -5% 7% 2% 

 

 
 

 

 

THE COMPANY VS HEALTH CARE: GROUPS OF CRITERIA ï NEGATIVES 
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The radar chart and table below compare the distribution of negative news among the four groups of 
criteria for The Company with that of the Health Care sector. 
 
 

The Company vs Health Care: negative news by criteria groups, Aug 2008 - Jul 2009 
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Compared to the whole Health Care sector, The Company shows relatively less negative news in 
criteria group A. Working Conditions  (-2%), B. Impact of Production (-13%) and D. Institutional Impact 
(-5%), and sensibly more in C. Impact of Product (20%).  
 
Criteria and Issues corresponding to the differences within criteria groups are presented on the next 
page. 

 

Criteria group (negatives) +/- Health Care The Company 

A. WORKING CONDITIONS -2% 7% 5% 

B. IMPACT OF PRODUCTION -13% 38% 25% 

C. IMPACT OF PRODUCT 20% 40% 60% 

D. INSTITUTIONAL IMPACT -5% 15% 10% 
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THE COMPANY VS HEALTH CARE: CRITERIA ï NEGATIVES 
 

The radar chart and table below compare the distribution of negative news among the 45 criteria for 
The Company with that of the Health Care sector. 
 
The Company vs Health Care: negative news by criteria, Aug 2008 - Jul 2009 
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In the Aug 2008 - Jul 2009 period, The Company has received relatively more criticisms than peers on 
the following criteria: Product Human Risk, Environmental Impact of Production, and Information to 
Consumers. 
 
Major negative issues & keywords for The Company have been: Product brand; campaign; Marketing 
practices; Manufacture; government; Disease Global; child issues; manufacturer; disease cancer; 
medicine. 
 
 

id Criteria +/- Health Care The Company 

27 Product Human Risk 13% 22% 35% 

26 Environmental Impact of Production 6% 2% 8% 

34 Information to Consumers 5% 12% 18% 

6 External Working Conditions 5% 0% 5% 

42 Boycott Policy 2% 0% 3% 

12 Economic Impact -3% 5% 3% 

13 Social Impact -3% 3% 0% 

45 Lobbying Practices -3% 3% 0% 

1 Labour Standards -4% 4% 0% 

18 Downsizing -14% 22% 8% 
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HEALTH CARE: ISSUES 
 

Now let us have a look at issues & keywords registered for the Health Care sector during Aug 2008 - 
Jul 2009. The data has been mined to identify relevant keywords (words appearing in news items) and 
issues (pre-defined categories created with groups of keywords). 
 
 
Health Care: Issues & Keywords, Aug 2008 - Jul 2009 
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HEALTH CARE: COUNTRIES OF ACTION  

 
The next chart shows positive and negative news sorted by countries of action for the Health Care 
sector in Aug 2008 - Jul 2009Φ ά/ƻǳƴǘǊƛŜǎ ƻŦ ŀŎǘƛƻƴέ ƳŜŀƴǎ ŎƻǳƴǘǊƛŜǎ ǿƘŜǊŜ ŀŎǘƛƻƴ ŘŜǎŎǊƛōŜŘ ƛƴ ǘƘŜ 
news is taking place. 

 
 
Health Care: news by countries of action, Aug 2008 - Jul 2009 
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HEALTH CARE: SOURCE GROUPS 
 

The chart below describes the distribution of positive and negative news within source groups for the 
Health Care sector. 

 
Health Care sector: news by source groups, Aug 2008 - Jul 2009 
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Major source groups generating positive news are Press (495, 37%), Specialised press (460, 34%), and 
Individual (blogs, 116, 9%). Major groups producing negative news are Press (318, 45%), Specialised 
press (157, 22%), and Individual (141, 20%). 

 

THE COMPANY VS HEALTH CARE: SOURCE GROUPS 

The next chart compares The Company and the Health Care sector regarding the distribution of news 
within source groups. 
 
The Company vs Health Care: news by sources groups, Aug 2008 - Jul 2009 
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Compared to Health Care, The Company registered relatively more positive news from the following 
source groups: Specialised press (10%), Professional organization (3%), and Broadcasting (2%), and 
less from: Press (-14%), Enterprise headquarter (-5%), and Enterprise affiliate (-3%). Looking at 
negative news, The Company has received more criticisms and demands from: Specialised press (8%), 
Consultant OECD (8%), and Individual (5%), and less from: Press (-22%), Broadcasting (-3%), and 
National NGO (-2%). 
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HEALTH CARE: REGIONS OF SOURCE 

Let us examine the distribution of positive and negative news within regions of sources regarding the 
Health Care sectorΦ IŜǊŜ άǊŜƎƛƻƴέ ƳŜŀƴǎ ǘƘŜ ǊŜƎƛƻƴ ƻŦ ǘƘŜ ŎƻǳƴǘǊȅ ƛƴ ǿƘƛŎƘ ƛƴŦƻǊƳŀǘƛƻƴ ǎƻǳǊŎŜǎ ŀǊŜ 
based. 

 
Health Care sector: news by sources regions, Aug 2008 - Jul 2009 
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North America and Europe show much bigger amounts of both positive and negative news with North 
America on top. Other regions account for less than 15% of overall news distribution. All regions show 
positive balances of positive vs. negative news.  

 

THE COMPANY VS HEALTH CARE: REGIONS OF SOURCE 

The radar and table below compare The Company and the Health Care sector in regards to the 
distribution of news within regions of sources. 

 
The Company vs Health Care: news by source regions, Aug 2008 - Jul 2009 
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Region Difference Health Care The Company 

Africa 0% -1% 1% 1% 1% 0% 

Asia - Pacific 2% -2% 5% 5% 7% 3% 

Europe -17% -23% 31% 33% 14% 10% 

North America 19% 23% 57% 59% 76% 83% 

Latin America -3% 3% 5% 3% 2% 5% 

 
Compared to the Health Care sector The Company shows a bigger share of both positive (+19%) and 
negative news (+23% to 83%!) in North America. Europe shows symetric (to the sector) smaller sizes 
in both positives and negatives. 
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HEALTH CARE: COUNTRIES OF SOURCES 

 
The following chart describing the Health Care sector shows positive and negative news sorted by 
countries of source for Aug 2008 - Jul 2009Φ ά/ƻǳƴǘǊƛŜǎ ƻŦ ǎƻǳǊŎŜǎέ ƳŜŀƴǎ ŎƻǳƴǘǊƛŜǎ ǿƘŜǊŜ 
information sources are based. 

 
Health Care sector: Countries of sources, Aug 2008 - Jul 2009 
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HEALTH CARE: LIST OF ACTIVE SOURCES  

 
The chart below shows sources having generated positive and negative news naming Health Care 
companies during Aug 2008 - Jul 2009. The amount of different sources is: 762. 

 
Health Care sector: List of active sources, Aug 2008 - Jul 2009 
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4. THE COMPANY COMPANY ANALYSIS - HISTORY 

ETHICALQUOTE REPUTATION CURVE 
 

The Company July 08 EthicalQuote: 100 | change: +14 | July 09 EthicalQuote: 114 
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The charts above display the EthicalQuote ς the actual dynamic ethical reputation tracker, and the Gain/Loss 
representing the monthly change of the EthicalQuote. The third chart shows the EthicalQuote per month versus 
the erosion (red dots). The erosion is set at 2% of the EthicalQuote at t-1. It can be considered as the objective to 
reach in order to keep the EthicalQuote ς hence ethical reputation - of the company unchanged. 
 
The two charts below give a view of the gross material at the core of the metrics: Offer (positive news), Demand 
(negative news), volume (= Offer + Demand); the EthicalRate: (Offer ς Demand)/ volume). These elements are 
the objects used in the analysis such as, criteria (1-45), sources, countries and so on. 
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ETHICALQUOTE COMMENT 

After experiencing its peak in Q4 2006, The Company has seen its EthicalQuote decline from 140 to 
100 (July 2008). In the last 12 months, the company has managed to retrieve portion of its past loss to 
114. In comparison to peers, The Company remained strong and maintained its leadership in the 
Working Conditions and Impact of Production criteria groups. The company has experienced a 
reduction of the pressure on its products since the settlement of the Ortho Evra case in 2008, but still 
needs to rebuild the score in the Impact of Product group (where The Company is ranked 530th across 
541 companies). 

 

 

 
THE COMPANY: CRITERIA GROUPS HISTORICAL 

This section examines how the EthicalQuote reputation curve calculated for The Company in each 
criteria group has evolved historically in the 2004 - Jul 2009 period. 
 
The Company: EthicalQuote reputation curve of groups of criteria, 2004 - Jul 2009 
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The EthicalQuote score calculated for criteria group A. Working Conditions has been stagnating since 
2007 ; however the company is still n°1  in the sector. B. Impact of Production has managed to reach 
its highest score in history after several years of eroding performance; retrieval was mainly due to the 
climate change issue. D. Institutional Impact has remained stable.  

 

C. Impact of Product nosed up after having been under attack for two years with relation to the Ortho 
Evra birth control patch affair. The case did reach its peak in the first half of 2008. After settlement of 
the law suit, the company had to face negative comments on the aggressive marketing of off-label use 
for Risperdal and Natrecor. As the criticism lost in intensity (and ceased after the settlement of Ortho 
Evra case) and despite a negative balance of news, the Impact of Product criteria group could benefit 
from the systemic erosion of past information as the curve shows. Eventhough the trend seems to go 
up, the reputation of the company has been damaged on Products. 
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THE COMPANY: CRITERIA IN BI-DIMENSIONAL SPACE - HISTORY 

The criteria below are located in a bi-dimensional space according to the quantity of positive news τ 
on the vertical axis and the quantity of negative news τ on the horizontal axis, registered for The 
Company in the 2002 - Jul 2009 period. 
 
The Company: criteria in bi-dimensional space, 2002 - Jul 2009 
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The following criteria show similar amounts of positive and of negative news: 34. Information to 
Consumers, 35.Pricing / Needs.  The correlation between positive and negative news could indicate 
that The Company is giving direct responses to criticisms on these disputed matters.  
 
On criteria 27. Product Human Risk, 18. Downsizing, 43. Anticorruption Policy, and 23. Intellectual 
Property Rights, The Company hasƴΩǘ ōŜŜƴ ŀōƭŜ ǘƻ ōŀƭŀƴŎŜ ƴŜƎŀǘƛǾŜ ǿƛǘƘ ǇƻǎƛǘƛǾŜ ƴŜǿǎΦ IƛǎǘƻǊƛŎŀƭƭȅΣ 
these criteria have carried the toughest ethical challenges for the company.  
 
Criteria 37. Social Sponsorship, 26. Environmental Impact of Production, 10. International Presence, 
13. Social Impact, and 39. Humanitarian Policy present a significant amount of positive news items 
and little negatives. Here we can suppose that autonomous, proactive action is taken. Data gathered 
under these criteria can also be considered as initiatives or indirect responses given to ethical 
challenges coded under different criteria. 
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THE COMPANY AUG 2008 - JUL 2009 ANALYSIS  

CRITERIA GROUPS  

The chart below shows the distribution of news among the four groups of criteria for The Company. 
 
The Company: news according to 4 groups of criteria, Aug 2008 - Jul 2009 
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Criteria group B. Impact of Production gathered by far the largest amount of positive news. C. Impact 
of Product received a majority of negative news making of the company one of the laggards across 
sectors with regard to products. All other three groups show comfortable positive balances and 
consequential top rankings. 

45 CRITERIA 

Sorting data by criteria allows for a closer look at the most pressing areas concerning The Company.  
 
The Company: positive and negative news by 45 criteria, Aug 2008 - Jul 2009 
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The criteria showing the most positive news naming The Company are: 37. Social Sponsorship, 10. 
International Presence, 26. Environmental Impact of Production, 34. Information to Consumers and 11. 
Joint Ventures. The criteria registering the highest quantities of negative news are: 27. Product Human 
Risk, 34. Information to Consumers, 26. Environmental Impact of Production, 18. Downsizing and 38. 
Anticorruption Policy. Major criteria will be analyzed in details on pages 52 to 61.  
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 RECENT CHANGES WITHIN CRITERIA GROUPS ï POSITIVES NEWS 

The chart below shows changes in the distribution of positive news among the four groups of criteria 
over Aug 2008 - Jul 2009 for The Company.  

 
 

The Company: recent changes within criteria groups - Positives  
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Within positive news criteria groups B. Impact of Production (+9% ) and C. Impact of Product  (+3%) 
have gained importance over the last period of time, at the expense of D. Institutional Impact (-5%) 
and, more importantly, A. Working Conditions (-8%). 
 
Criteria and Issues corresponding to the changes within criteria groups are presented on the next 
page.  

 
 
 

Criteria group (positive news) Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009 

A. WORKING CONDITIONS -8% 17% 10% 

B. IMPACT OF PRODUCTION 9% 39% 48% 

C. IMPACT OF PRODUCT 3% 19% 22% 

D. INSTITUTIONAL IMPACT -5% 25% 20% 
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EVOLUTION OF CRITERIA WEIGHT WITHIN POSITIVE NEWS 
 
The chart below shows criteria that have gained or lost importance during Aug 2008 - Jul 2009 for The 
Company within positive news. 

 
The Company: recent evolution of criteria weight within positive news  
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Criteria gaining weight within positive news last year have been: 1. Labour Standards, 11. Joint 
Ventures, 10. International Presence, 34. Information to Consumers, and 32. Waste Management. 
In the Aug 2008 - Jul 2009 period, major positive issues & keywords for The Company have been: 
partnership, Climate Change, Leadership, CSR awards, energy, carbon emissions, health, health care, 
fund, and research. 
 
 

id Criteria Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009 

1 Labour Standards 5% 0% 5% 

11 Joint Ventures 5% 2% 6% 

10 International Presence 4% 12% 16% 

34 Information to Consumers 4% 9% 13% 

32 Waste Management 3% 0% 3% 

38 Anticorruption Policy -3% 3% 0% 

40 Human Rights Policy -3% 3% 0% 

43 Social Stability -4% 5% 1% 

4 Training & Insertion -6% 8% 2% 

39 Humanitarian Policy -7% 8% 1% 
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RECENT CHANGES WITHIN CRITERIA GROUPS ï NEGATIVE NEWS 

The chart below shows changes in the distribution of negative news among the four groups of criteria 
over Aug 2008 - Jul 2009 for The Company.  

 
 

The Company: recent changes within criteria groups - Negatives  
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Within negative news criteria groups C. Impact of Product (+35%) and D. Institutional Impact (+-7%) 
gained importance recently, while B. Impact of Production (-13%) and A. Working Conditions (-15%) 
registered relatively less points. 
 
Criteria and Issues corresponding to the changes within criteria groups are presented on the next 
page.  

 

Criteria group (negative news) Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009 

A. WORKING CONDITIONS -15% 20% 5% 

B. IMPACT OF PRODUCTION -13% 38% 25% 

C. IMPACT OF PRODUCT 35% 25% 60% 

D. INSTITUTIONAL IMPACT -7% 17% 10% 
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 EVOLUTION OF CRITERIA WEIGHT WITHIN NEGATIVE NEWS 
 

The following chart highlights criteria that have gained or lost importance during Aug 2008 - Jul 2009 
for The Company within negative news. 
 
The Company: recent evolution of criteria weight within negative news  
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Criteria gaining weight within negative news last year were: 26. Environmental Impact of Production, 
6. External Working Conditions, 38. Anticorruption Policy, 32. Waste Management, and 28. Product 
Social Utility. 
 
In the Aug 2008 - Jul 2009 period, major negative issues & keywords for The Company have been: 
Legal issues, Product brand, campaign, Marketing practices, Manufacture, government, Disease 
Global, and child issues. 
 

id Criteria Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009 

26 Environmental Impact of Production 6% 1% 8% 

6 External Working Conditions 5% 0% 5% 

38 Anticorruption Policy 3% 4% 8% 

32 Waste Management 3% 0% 3% 

28 Product Social Utility 3% 0% 3% 

39 Humanitarian Policy -1% 1% 0% 

45 Lobbying Practices -3% 3% 0% 

34 Information to Consumers -5% 23% 18% 

40 Human Rights Policy -7% 7% 0% 

23 Intellectual Property Rights -9% 11% 3% 
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CRITERIA IN BI-DIMENSIONAL SPACE - AUG 2008 - JUL 2009 

 
The criteria below are located in a bi-dimensional space according to the quantity of positive news τ 
on the vertical axis and the quantity of negative news τ on the horizontal axis, registered for The 
Company in Aug 2008 - Jul 2009. 
 
The Company: criteria in bi-dimensional space, Aug 2008 - Jul 2009 
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Negative news (ethical demands)

Criteria showing the most positive news for The Company in the Aug 2008 - Jul 2009 period were: 37. 
Social Sponsorship, 10. International Presence, 26. Environmental Impact of Production, 34. 
Information to Consumers, and 11. Joint Ventures. 
 
Criteria registering the most negatives were: 27. Product Human Risk, 34. Information to Consumers, 
26. Environmental Impact of Production, 18. Downsizing, and 38. Anticorruption Policy. 
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ISSUES 

This section looks at issues regarding The Company in Aug 2008 - Jul 2009. The data has been mined 
to identify relevant keywords (words appearing in news items) and issues (pre-defined categories 
created with groups of keywords). 

 

MAJOR ISSUES & KEYWORDS 

 
The chart below highlights counts of positive and negative news items naming The Company and 
including those issues & keywords (it is to be noted that several issues and keywords can be found in 
one news item). 
 
 In the following pages 5 among major issues registered regarding The Company are analyzed in 
details: Climate Change; CSR awards; Legal issues; Marketing practices; and Product brand. 

 
The Company: Issues & keywords across criteria Aug 2008 - Jul 2009 
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CLIMATE CHANGE 
 
The rule-based charts below express counts of news items for The Company regarding Climate 
Change by Issues & keywords, Countries of action, Criteria, as well as by Companies, and a historical 
perspective. 
 

Climate Change: Issues and keywords 
0 5 10 15 20 25 30

Climate change

Climate change energy

climate change carbon emissions

emission

partnership

program

Leadership kw

Manufacture KW

project

research

commitment

campaign

chemical

fund

manufacturing

Job cuts/creations

 

 
Climate Change: Countries of action Climate Change: Criteria, Aug 2008 - Jul 2009 
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Climate Change: Companies Aug 2008 - Jul 2009 Climate Change: History 2002 - Jul 2009 
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Climate Change: Comments & Sources 

 
Climate Change: Comments 
 
The Company set goals to keep their company environmentally friendly. As a member of the national Green 
Power Partnership, The Company sources a total of 34 percent of its electricity from renewables. At the same 
ǘƛƳŜΣ ƘƻǿŜǾŜǊΣ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƴŜǘ ŜƳƛǎǎƛƻns are rising. The company also changed the packaging of their plastic 
bottles, due to harmful chemicals used in the manufacturing process, switching their packaging of liquids to safe 
non-polycarbonate containers.  
 
As one of the 21 Climate Saver companies working in partnership with WWF, The Company is contributing to the 
goal of collectively cutting carbon emissions by 14 million tonnes annually through developing practical, cost-
effective strategies that reduce emissions of CO2 and at the same time save the companies hundreds of millions 
of dollars. The Climate Saver companies have announced an estimated 50 million tons of voluntary emissions 
reductions by 2010 since the program's inception in 1999. 
 
In partnership with Practice Greenhealth, The Company launched a sustainability research and training program 
within the U.S. health care sector. The partnership aims to prepare professionals at hospitals and other health 
care facilities to reduce environmental impacts and develop sustainable operations at their facilities.   
 
Below the quantity of positive and negative news registered for The Company regarding Climate Change is 
distributed according to source groups, countries of source and the list of most active sources. 

 
Climate Change: Source groups, Aug 2008 - Jul 2009 
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Climate Change: Countries of source Climate Change: List of active sources 
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CSR AWARDS 

 
The rule-based charts below express counts of news items for The Company regarding CSR awards by 
Issues & keywords, Countries of action, Criteria, as well as by Companies, and a historical perspective. 
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CSR awards: Countries of action CSR awards: Criteria, Aug 2008 - Jul 2009 
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CSR awards: Companies Aug 2008 - Jul 2009 CSR awards: History 

  


